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RECENT PROPOSED AMENDMENTS IN IMMORAL TRAFFIC PREVENTION ACT 1986 WITH
SPECIAL REFERENCE TO FEMALE PROSTITUTES

Ad : Dipalee B. Mulmulay
ssistant Professor, Business Law Department, Sheth Education Society’s, Sheth N. K. T. T College of
Commerce and Sheth J. T. T. College of Arts, Thane

INTRODUCTION

Prf)stltupon is sald to be oldt?st among professional in world of human being. This professional or trade has
ex1sted- in all civilized countries from time immemorial though it was regulated in some countries by laws or
regulatlon.s. Over a period of time, sexual factor ceased to be the only factor in prostitution and other reasons
also contributed to growth of this evil practice. These factors are:

1)Unemployment,_ 2)Exploitation at work, 3)Gender Discrimination, 4)Poverty, 5)Obscenity, 6)lure of luxury,
7)Moral Degradation and 8)Overpopulation. These factors are only illustrative and not exclusive.

Trafﬁck@ng in Human being which includes prostitution is also incompatible with human dignity which is basic
human right and endangers welfare of not only individuals but also society as well as the community.

Custom based prostitution is prevailing in particular caste which performs sex work and become known for it.
Eg. The Banchharas of M.P. among whom prostitution is adopted due to poverty and male member provide
necessary help such as procuring customers, arranging location etc. Since whole class gets involved, there is no
felling of guilty & ‘Prostitution is accepted as a part of normal life.’

Forced prostitution is unwilling entry into trade whereas voluntary prostitution is entry into sex trade willingly
for fast money earning. The reason behind all forms of sex trade in most of the cases is poverty, religion and

sometimes last for money

INDIAN LEGISLATION
Under Article 23 of the Constitution of India, Trafficking in human being is prohibited. The right exploitation is

a fundamental right which aims at putting an end to all forms of trafficking in human being including
as also signed the International Convention at New York in 1950, which

prostitution and beggar. India h
required legislation to implement the same. There had been number of local acts in force in India in some state

but they were neither uniform nor effective.

arliament has thought it fit and desirable to pass a control law that
will not only secure uniformity throughout the country but also would implement the fundamental rights in Act
23 of constitution and also conventional obligation of 1950. Accordingly parliament passed Immoral Traffic in
Women & Girls Act 1956, shortly known as SITA. But later on it was realized that prostitution is not only
confined to Women & children but also cover male. So act was amended and renamed as Immoral Traffic

(Prevention) Act 1956, in the year 1986.

In light of all these circumstances, Indian p

An Act is to provide in pursuance of the International Convention signed at New York on the 9™ day may,1950,

for the prevention of immoral traffic.

It defined ‘prostitution’ as, “Prostitution” means the sexual expression “prostitute” shall be construed

accordingly.

It defined ‘Brothel’ as, “brothel” includes any house, room,

room, which is used for purposes of sexual exploitation or abuse for t

gain of two or more prostitutes.

Section 3 of the Act provides punishments as under,

1. Any person who keeps or manages, or acts or assist in the keeping or management of, a brothel shall he
punishable on first conviction with rigorous imprisonment for a term of not less than one year and not more
then three year and also with fine which may extend to two thousand rupees and in the event of a second or
subsequent conviction; with rigorous imprisonment for a term of not less then two years and not more than
five years and also with fine which may extend to two thousand rupees.

conveyance or place or any portion of any house
he gain of another person or for the mutual

_ Any person who-
o being the tenant, lessee, occupier or person in charge of any premises, u

person to use, such promise or any part thereof as a brothel, or

ses or knowingly allows any other
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A Perception of Marginal Workers towards Banking: A Case Study of

Workers in Thane City

Geetanjali B. Chiplunkar*
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Thane (W), Maharashtra
India.

Abstract: - In the Indian economy, the growth rate of the
Banking Sector seems to be rapid; just like other sectors. There is
also lot of improvement in banking practices with the changing
times. Traditional banking practices are now becoming more
modern. Banks play an important role in the development of many
sectors of the country, such as agriculture, industries, transport,
etc., that automatically adds up to the development of the country.
Apart from urban areas, the banks in rural areas are also
expanding. With this development of banking sector, people’s views
on banking have also changed. Earlier people were not aware
about the products and services provided by the banks, but now at
least one person from every family has an account. It is observed
that the employer class, entrepreneurs, rich sections are taking
maximum banking benefits but the marginal workers still do not
have a positive attitude towards the banks. Probably the low wages
act as their root catuise.

This paper tries to study a perception of marginal workers from
Thane city of Maharashtra towards banking. The attributes like
educational qualification of workers, their occupation, types of
account held by them, frequency of visiting banks, awareness about
banking products and services etc. are taken into account while
studying about the perception towards banking. This study also
tried to suggest some constructive measures to change perception of
marginal workers towards banking services and facilities.

Keywords: Marginal workers, banking products and services,
perception towards banking etc.

¢ Introduction:-

century. Before independence, the banking

Banking sector play a significant role towards
stabilising the socio-economic conditions of
the country. A developed financial system
ensures economic growth and development. A
well developed financial sector not only
boosts economy but also society by
promoting saving habits of the people, by
forming capital for employment generation

etc. Banking in India originated in 18"

sector was characterised by existence of
private banks as joint stock companies. The
period beginning from 1969 to 1991 was
experienced major development in banking
sector. The period after 1991 witnessed the
transformation of the banking sector due to
introduction of reforms. Today, banks have
diversified their activities from traditional to

modern. Banks introduced multiple products

Knowledge Scholar -An International Peer Reviewed E-Journal Of Multidisciplinary Research
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and services for the betterment of society.
Customer’s perception has also changed
towards banking industry due to this
modernisation. However it has been observed
that consumer’s perception is unequally
developed. Till today the marginalised
working section of the society is not fully
aware about banking products and services.
They are the frequent users of banking
modern technologies. However this study
tries to highlight a perception of marginal
workers towards banking with reference to
workers in Thane city.
¢ Objectives of the Study:
1. To understand the concept of main
and marginal workers.
2. To evaluate a perception of marginal
workers towards banking.
3. To examine the challenges faced by
marginal workers in banking

transactions.

e Research Methodology:

The present research paper has used as a
primary method, that is based on
questionnaire and personal interview method
of data collection. To make research
manageable, a sample size of 100 marginal
workers from Thane city were selected. By
using Random Sampling and Purposive
Sampling Method, data of 100 peoples were
collected, which included educational level,
nature of employment, type of bank, nature of
account held etc. are taken into consideration.

The secondary sources like Census of

India 2011, various reports and government

publications, Statistics of Maharashtra state
and Thane district published by state
government, different websites were used to

collect information.

e Concept of Main and Marginal
Workers:-

As per census of India, all persons
engaged in 'work' defined as participation in
any economically productive activity with or
without compensation, wages or profit are
workers. Census classifies workers into two
categories i.e. main and marginal workers.
The
Main workers are those who worked for more
than six months in a year and the Marginal
workers are those who worked for less than
six months. A person who did not at all work
during the reference period is treated as non-
worker. The Main and marginal workers are
classified into the four categories namely,
cultivators, agricultural labourers, household
industry workers and other workers. Farmers
are usually known as cultivators. When a
person works on another person's land for
wages is regarded as an agricultural labourer.
Industry conducted by one or more members
of the household at home or within the village
in rural areas is considered as household
industry. All workers, i.e., those who have
been engaged in some economic activity
during the last one year, but are not
cultivators or agricultural labourers or in
Household Industry, are ‘other workers’. The
type of workers that come under this category

of include all government servants, teachers,
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factory workers, plantation workers, those

engaged in trade, commerce, business,

transport banking, mining, construction,
political or social work, priests, entertainment
artists, etc

Main workers are worked in organised as well
as unorganised sector and are able to earn
higher wages, receive fringe benefits, receive
on-the-job-training and have opportunities for
advancement. On the other hand marginal
workers mostly engaged in unorganised sector
and they earn lower wages, receive few
benefits and have very little opportunities for

promotions.

¢ Main & marginal workers in Thane

which male population was 9, 75,399 and
female population was 8, 66,089. An average
literacy rate was 89.41%, from which male
literacy rate was 92.14% and female literacy
rate was 86.33%. As per 2011 census, from
the total population 3, 26,796 peoples are
living in slum area. So 17.75% population is
the slum population in Thane city. The
number and percentage of main workers,
marginal workers and non-workers by sex as
per 2011 in Thane city is shown in following

table-

Table- 1 Number & percentage of main,

marginal & non-workers by sex in 2011 in

city:-
Thane city
Thane is a city in Maharashtra,
s ; S ’ Pe | Tot | Main Marginal | Non-
situated in the Konkan Division. It is a part of
X . . . so | al Workers | Workers | Worksers
the Mumbai Metropolitan Region. Thane City Ll i i i
. s | P Nu | P Nu | P Nu | P
has been shortlisted as one of the 100 Smart . oP e il i ol
s ; ; lat
Cities in India. As per census 2011, i (i) e b g, | Gant
ion ¢ g
population of Thane city was 1,841,488; of i il Ol M i
Persons Total Main Workers Marginal Workers Non-Workers
Population | Number | Percentage | Number | Percentage | Number | Percentage
Total 1841488 649128 35.25 50107 B i 1142253 62.03
Male 075399 515048 52.80 31138 3.19 429213 44.00
Female 866089 134080 15.48 18969 2.19 713040 82.33
Source: Census of India 2011- Maharashtra-district census handbook- Thane
It is observed from above table that the workers i.e. main and marginal are

proportion of marginal workers as compared
to main workers is less in Thane -city.
However the proportion of non-workers is

greater than working population. Female
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comparatively less than male workers which

show higher unemployment amongst females.
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¢ Description of samples:-

By using random sampling and purposive
sampling method, sample of 100 marginal
workers were selected and the required
data was collected from the workers by
using a simple questionnaire, observation
and interview method. From 100 marginal
workers, 58 were female and 42 were
male workers. Following were the criteria

for data collection-

A) Educational qualification:-

The questionnaire included four categories of
the educational qualification of marginal
workers and the distribution of the

respondents is shown in this table-

B) Nature of Employment:-
The study also tries to find out the different
areas of employment of marginal workers

which is explained in alongside table-

Nature of No. of Respondents
employment
Agricultural 12
Labourers
Manufacturing Sector 36
Construction Field 29
Hotel & Restaurants 8
Domestic Servants 6
Catering Business 9
Total 100

Educational No. of respondents
Qualification
Primary 29
Secondary 47
Higher Secondary 18
Graduation 6
Total 100

No. of respondents

50 7
'J—-T M No. of
o= P respondents
Hzﬁc.$é\ (9{3

No. of Respondents

H No. of
Respondents

C) Annual Income:-

To analyze the banking habits in marginal
workers it is important to study the proportion
of their annual income which is explained in

following table-

Annual Income No. of respondents
(in Rs.)
10000-20000 14
20000-30000 22
30000-40000 46
30000-50000 10
50000 and Above 8
Total 100
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No. of respondents

50000 and...
30000-40000 H No. of
respondents
10000-20000 |
0 50

D) Type of bank:-
The table given below shows the type of bank
preferred by marginal workers for holding

accounts and other facilities

No. of respondents

100 -
80
60
40
20
0 A - _— = No. of

respondents
[P PR A
Rl A S S
o a& & & £
A 0\55 N

F) Frequency of visiting bank:-
Following variable show that number of times

the marginal workers visited their respective

Type of Bank No. of Respondents
Public sector 27
commercial bank
Private sector 8
commercial bank
Co-operative banks 65
Total 100

banks for various purpose.
Frequency No. of respondents
Once in a month 16
2 to 4 times 68
5 to 8 times 12
More than 8 times 4
Total 100

No. of Respondents

W Public sector
commercial bank

B Private sector
commercial bank

¥ Co-operative banks

E) Type of account hold:-
The table given below show the type of
account hold by the marginal workers

in their respective banks

No. of respondents

Type of account No. of respondents
Saving A/c 96
Current A/c 4
Fixed Deposit A/c 16
Recurring A/c 4
Loan A/c 2

5to 8 times B No. of
Once in a... hespondents
0 50 100
G) Awareness about different facilities
provided by the banks:-
Facility No. of
respondents
ATM/ Debit Card 93
Credit Card 16
Internet Banking 12
Mobile Banking 48
Core Banking Service 6
Locker Facility 39
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Loan Facility 69
Uulity Bills payment 26
Microfinance 8
Electronic Fund Transfer 11
None of the above 3
No. of respondents
100
ol W No. of
0 R R IS S B respondents
5888 §
< C 5
* Findings:-

By correlating all above variables about
the perception of marginal workers
towards banking, following observations
were made-

» It was observed that around 76% of workers
completed their education up to primary or
secondary level. Due to lack of knowledge
the banking habits were not developed
amongst these workers.

» Number of workers engaged in agriculture
or industrial sector and in construction field,
where they are working as a contractual
worker. Very few workers are self-employed
with their own small catering business.
Temporary nature of employment leads to

low level of income.

v

68% of workers earned average income of
Rs.20000 to Rs. 40000 in a year. This
income fulfils their basic needs only. The
low level of income is equal to consumption,

which affects savings.

Knowledge Scholar -An International Peer Rev

Special Issue, March 2019

» Majority of workers prefer cooperative
banks as compared to public sector and
private sector commercial banks. They find
easy access to cooperative banks than
commercial banks.

» Majority of workers i.e. 96% of workers
hold saving account. Very few are taken the
benefit of fixed and recurring accounts. In
the data collected it was found that
maximum numbers of workers were holding
saving account they were more aware about
those services which are linked to their
account i.e. ATM, mobile banking etc.

» It was observed that maximum number of
workers visited banks in frequency of two to
four times in a month.

Numbers of workers were aware about

ATM/ Debit card, mobile banking, loan

‘..-f

facility and locker facility. However the
awareness of internet banking, core banking
services, microfinance and electronic fund

transfer is very less amongst workers.

s Conclusion:-

The entire discussion in this study reveals
that there is a negative correlation

between banking development and
perception of marginal workers towards
banking. Low level of literacy rate, lack of
employment opportunities, inadequate
incomes etc. are the major barriers in the
use of banking products & services by
marginal workers. The provision for
increase in overall literacy rate to be made
in order to spread awareness about

banking will lead to increase in bank

iewed E-Journal Of Multidisciplinary Research
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access by marginal workers. There is need
to develop constructive programmes by
banks to increase number of account
holders from lower income groups.
Government  must  introduce  and
implement different employment
generation schemes to increase the
percentage of main workers. Use of
electronic media like Television, Mobile
etc. should also be used to aware these
workers about banking services. With all
these measures it is possible to increase
the access of banking products and

services by the marginal workers.

e References:-
1. Census of India website-

www.census2011.co.in,

www.censusindia.gov.in

2. Maharashtra Population census 2011-
www._censusindia.co.in/states/maharas
htra

3. Thane district population census 2011-

www.censusindia.co.in/towns/thane-

population
4. www.arthapedia.in

District census handbook- Thane
6. Official website of Thane Municipal

corporation- www.thanecity.gov.in

Knowledge Scholar -An International Peer Reviewed E-Journal Of Multidisciplinary Research
Special Issue, March 2019 Page | 44



thlman “f = [5[;1:1} 'S
AKBAR PEERBHOY COLLEGE OF COMMERCE & ECONOMICS

NAAC ACCREDITED COLLEGE * AFFILIATED TO UNIVERSITY OF MUMBAI

Maulana Shaukatali Road, Grant Road (E), Mumbai - 400008

(eritifccate

Since 1969

This is to certify that Dr./Mr./Ms./Mrs. __ ‘IDTO O"t:EI&UJ.&ﬁL‘L 3. CHIPLONKAR

has Chaired a session / participated / presented the Research Paper entitled

,A: Per @phon 53 Marm‘n.l mrkeu_iii@ard; ﬁmhoy e
" : “ #_'an_. " : .

at One-Day Multi-Disciplinary National Conférence on

“RECENT TRENDS AND ISSUES IN COMMERCE, ECONOMICS
AND MANAGEMENT IN INDIA"

organised by Anjuman-i-Islam’s Akbar Peerbhoy College of Commerce & Economics, M. S. Road

Grant Road (East), Mumbai-400008, in association with University of Mumbai, held on Saturday.

30th March 2019. His/Her participation is apprec."ateﬁ. :

N/ * ~
%‘\ \.{r(é A

Prof. Mohammed Tahir

by

Date : 30th March 2019 ' _
Dr. Rajesh Bhoite

# ~

Conference Convener \/c. Principal / Conference Chairman

s



Volume 6, Issue 1 (XXXV) ISSN 2394 - 7780
January - March 2019

University Grants Commission
Journal No.: 63571

International Journal of

Advance and Innovative Research

(Conference Special)

Indian Academicians and Researchers Association
www.iaraedu.com




MULTIDISCIPLINARY

INTERNATIONAL CONFERENCE

ON

CHANGING PERSPECTIVES IN MANAGEMENT,
HUMANITIES, SCIENCE & TECHNOLOGY

ORGANIZED BY

DRT's A. E. KALSEKAR DEGREE COLLEGE
MUMBRA, THANE

23" March, 2019

Publication Partner
Indian Academicians and Researcher’s Association



IMPACT FACTOR

st - fas= fagaaa
University Grants Commission

Journal - 63571

UGC Journal Details

Name of the Journal : International Journal of Advance & Innovative
Research

ISSN Number :
e-ISSN Number : 23947780
Source: UNIV
Subject: Multidisciplinary

Publisher: Indian Academicians and Researchers
Association

Country of Publication: India

Broad Subject Category: Multidisciplinary




International Journal of Advance and Innovative Research

Volume 6, Issue 1 (XXXV) : January — March 2019

CONTENTS

Research Papers

CHANGING DIMENSIONS IN TOURISM INDUSTRY — AN OVERVIEW
Dhanashree P. Sawant

NEED AND PROTECTION OF COPYRIGHT LAW IN INDIA

Swapnil Choudhary

DOES GST LEAD TO SMALL AND MEDIUM ENTERPRISES

Dr. M. Abdul Jamal, Dr. S. Mohamed Nazeer and Dr. J. Sivashankar

FUTURE TECHNOLOGIES: DEVELOPERS PERSPECTIVE
Dr. Tushar Sambare

TO ASSESS THE STATUS OF “FIRST CASHLESS VILLAGE (DHASAI VILLAGE)” OF INDIA IN
AFTER POST DEMONETIZATION

Dr. Karbhari Bhalchandra Kashinath

RAJAYOGA IN MANAGEMENT

Dr. Bhujanga Manku Rai

AGRICULTURAL SECTOR IN INDIA — AN OVERVIEW
Dr. Carolline David

RECENT PROPOSED AMENDMENTS IN IMMORAL TRAFFIC PREVENTION ACT 1986 WITH
SPECIAL REFERENCE TO FEMALE PROSTITUTES

Dipalee B. Mulmulay

A STUDY OF THE PERCEPTION OF WORKING WOMEN ABOUT THEIR WORK LIFE
BALANCE IN THANE CITY

Dr. H. A. Chande

USING MODERN COMMUNICATION TECHNOLOGIES - AN INEVITABILITY WITH
HARMFUL EFFECTS ON HUMANS

Dr. Archana Thakur

STUDY OF TOXICITY AND SAFETY FOR FORMULATION PREPARATION OF PLANT
POWDERS OF LEPTADENIA RETICULATA (RETZ.) WIGHT & PLUCHEA IANCEOILATA (DC.)
CB. CLARKE

Dr. Hina Q. Shaikh

8-13

1417

18 -22

26 - 31

-
(]
|
ad
LA

39-42

43-45



RELEVANCE OF FOCUS GROUP DISCUSSION (FGD) IN FEMINIST RESEARCH: EMPIRICAL 46 - 50
EXPERIENCE FROM THE FIELD

Dr. Khevana Desai

A STUDY ON CONSUMERS LEVEL OF AWARENESS TOWARDS PLASTIC BAG USAGE AND 51 - 57
ITS BAN: A STUDY WITH REFERENCE TO MUMBRA REGION

Aarti Vyas Varma
SOCIAL RESPONSIBILITY OF J S W FOUNDATION FOR THE BENEFITS OF THE SOCIETY 58 -62
Mukta A Mangalvedhekar

A STUDY ON ATTITUDE OF FEMALE DOMESTIC WORKERS TOWARDS CASHLESS 63 -67
TRANSACTIONS IN JOGESHWARI AREA, MUMBAI

Dr. Vinod H. Kamble, Nitin Gandhi and Vanshika More

DIASPORIC REIMAGINING OF CULTURE IN KIRAN DESAI'S HULLABALOO IN THE GUAVA 68 - 71
ORCHARD

Priya Joseph
USE OF NATIVISM IN BHALCHANDRA NEMADE'S TRANSLATED NOVEL ‘KOSALA® 72-74
Dr. Khandekar Surendra Sakharam

OUT OF GOGOL'S OVERCOAT: PARALLELISM IN THE STRUGGLE FOR DIASPORIC 75-78
IDENTITIES BETWEEN THE PROTAGONISTS OF THE OVERCOAT AND THE NAMESAKE

Vidya Premkumar

IMPLICATURE IN SELECTED INDIAN NOVEL * A MARRIED WOMAN" BY MANJU KAPUR 79 -82
Vinod Ramling Baswant

AN UNUSUAL SIGHTING OF EUROPEAN WHITE STORK CICONIA CICONIA CICONIA IN 83 -9]
GOGATE SALTPANS, VASAI (WEST), PALGHAR DISTRICT, VASAI-VIRAR CITY, MH, INDIA

AND REVIEW ON SIGHTINGS OF CANDIDATE SPECIES THROUGHOUT INDIA

Johnson Varkey and Abhay Hule

A STUDY ON CONSUMER VIEW AND PERCEPTION TOWARDS PLASTIC MONEY WITH 92-98
REFERENCE TO THANE REGION

Dr. Aarti Vyas Varma

CHILD ARTIST - A KNOWN.... TO THE UNKNOWN 99 - 101
Prof. Jayshree G. Kanchanpurkar

NON-ALIGNED MOVEMENT - EVOLUTION AND IT'S RELEVANCE IN 21°" CENTURY 102 - 107
Arshad Aiyub Khan

A COMPARATIVE STUDY ON IMPACT OF INDIRECT TAXES ON HOTEL INDUSTRY WITH 108 - 109
REFERENCE TO PRE-GST AND POST GST IN MUMBAI DISTRICT

Ashok Venkat Poojari



USE OF ICT IN EDUCATION
Snehal Deshmukh, Sudha Lawrence and Prajakta Vaidya

INVESTMENT IN DEBT SCHEMES OF MUTUAL FUNDS: A BETTER OPTION THAN BANK
FIXED DEPOSITS FOR AN INVESTOR

Narendra Singh

A NARRATIVE OF CONSCIOUSNESS: STRESS ON EDUCATION IN A” WEAVE OF MY LIFE”
Nareshkumar B. Shishupal

IMPACT OF DEMONETIZATION ON INDIAN ECONOMY

Neelam.S Sen

EVALUATING THE PENETRATION OF BANKING SERVICES IN THE SLUMS OF MUMBAI
SUBURBAN REGION

Prof. (Dr.) Noaman khatib

BIG DATA ANALYTICS

Sayyed Tahera Khatoon

INFLUENCE OF POLITICAL ECONOMY: US-CHINA TRADE WAR
Siddiqui Arjumand Shahid

A STUDY OF MICRO FINANCE AND RURAL DEVELOPMENT WITH SPECIAL REFERENCE
TO THE ROLE OF SELF HELP GROUPS IN NAGPUR REGION

Sunita Sherifani and Dr. Sanjay Tekade
IMPACT OF GLOBALIZATION ON THE INDIAN TRIBAL LANGUAGES
Dr. Vinod Zalte

COMPARATIVE ANALYSIS OF GUJARAT AND MAHARASHTRA: WITH SPECIAL
REFERENCE TO DEMOGRAPHIC INDICATORS

Ansari Zahid Husain Ibne Hasan

MAGGI -FROM MUDDLE TO MAGIC - A STUDY OF BRAND IMAGE AND CONSUMER
PREFERENCE TOWARDS MAGGI NOODLES IN THE POST-BAN RELAUNCH PHASE

Prof. M. Guruprasad and Prof. Vijay Tandon

CLIMATE CHANGE IMPACT: ENVIRONMENTAL CHALLENGES
Agnes Antony

SECURITY MEASURES IN DIGITAL WORLD

Prof. Anjali Ambadas Gaikwad and Prof. Tejaswini Subhash Parab

NATIONAL CONVENTION ON DIGITAL INITIATIVES FOR HIGHER EDUCATION: AN
ACTION PLAN 17-BY-17 POINT

Dr. Ankush L. More

110-113

114 -117
118 - 121
122 - 125
126 - 130
131 -134
135-136
137 - 143
144 - 147
148 — 152
153 - 157
158 - 159
160 - 163
164 - 166



NEXUS BETWEEN GROSS DOMESTIC CAPITAL FORMATION AND ECONOMIC GROWTH IN
INDIA (2004-05 to 2018-2019)

Dr. Mahendra R. Mishra

E - COMMERCE

Dr. Mahesh B. Patil

ACCIDENT DETECTION SYSTEM: AN INITIATIVE TOWARDS ROAD SAFETY
Parth Ramesh Andhari, Dipjoti Swapan Barman and Maitreyi Joglekar

THE SYNTAX OF POLITICS AND PROTEST IN MAYA ANGELOU’S *ON THE PULSE OF
MORNING’

Meera Venkatesh
A VOICE OF NEW WOMAN IN POETICAL EXPRESSIONS OF MEENA KANDASAMY
Kalekar Sanjay S. and Alban Dalvi

AN ANALYTICAL STUDY OF POVERTY PROBLEM IN AANDH TRIBAL CASTE: SPECIAL
REFERENCE TO NANDED DISTRICT

Vinayak Maroti Wagatkar

SOCIO-ECONOMIC  STATUS OF TRIBAL COMMUNITY: CHALLENGES AND
OPPORTUNITIES - A CASE STUDY OF YEOOR VILLAGE OF THANE DISTRICT OF
MAHARASHTRA

Geetanjali B. Chiplunkar

EN WASTE WATER TREATMENT

Naik Farzeen Farook, Petkar Heena Gulam Dastageer, Dalvi Zishan Hidayat and Baig Tasneem Fatima Siraj

AN EMPIRICAL STUDY OF EFFECTS OF COMPETENCY ENHANCEMENT INITIATIVES ON
THE EMPLOYEES PERFORMANCE

Prof. Neha Dalvi

PHYSICO-CHEMICAL ANALYSIS OF WATER SAMPLES FROM HAVELI TEHSHIL

Dr. Prakash D. Patil and Somnath T. Udgire

AN ANALYSIS ON IMPACT OF CHANGE MANAGEMENT ON EDUCATION SECTOR IN INDIA
Puja Prempal Ahuja

BATTLE WITH GENERALIZED ANXIETY DISORDER

Dr. Sandeep Sadashivrao Shinde and Dr. Sushama Narayan Chougule

A SAGA OF DALIT LITERATURE: CHANGING PERSPECTIVES

Kalekar Sanjay S. and Ansari Shifa Nasir

SOLAR DISTILLATION: ECO-FRIENDLY TECHNIQUE FOR BETTER TOMORROW

Kupe Shumaeela Riyaz Ahmed, Khot Sadaf Atika Yahya, Khan Nashra Sarfaraz Alam, Savita Sawant

167 - 171

172 -175

176 — 180

181 - 186

187 - 191

192 - 194

195 - 199

200 - 203

207 -209



International Journal of Advance and Innovative Research ISSN 2394 - 7780
Volume 6, Issue 1 (XXXV): January - March, 2019

SOCIO-ECONOMIC STATUS OF TRIBAL COMMUNITY: CHALLENGES AND OPPORTUNITIES
- A CASE STUDY OF YEOOR VILLAGE OF THANE DISTRICT OF MAHARASHTRA
Geetanjali B. Chiplunkar
Assistant Professor, Department of Economics, Sheth NKTT College. Thane (W)

ABSTRACT

India is considered to be one of the world’s fastest growing economies. In spite of pursuing rapid economic
growth and development, some social and economic objectives such as poverty eradication, food security,
employment generation, reducing income inequality etc. has not yet been achieved. One of the major sections of
the society, which is still isolated from this development is the tribal community. Maharashtra, one of the
industrially developed states of the country, comprises the largest number of tribal people. The tribal
community is the most deprived and neglected sections of the population. Mostly, they live in inaccessible hilly
and remote forest region of the state. They face many constraints. However, with the changing conditions, the
socio-economic status of the tribals has also changed.

Thane city has started to be known as a Smart City. On the one hand, Thane is one of the fast developing cities,
whereas on the other hand, villages like Yeoor, that is part of the Thane district with large number of tribal
population, still remains deprived of many basic facilities. Therefore, this paper tries to highlight the current
socio-economic status, social constraints of tribals in Yeoor village with respect to level and sources of income,
literacy level, sanitation and drinking water facility, health & hygiene, consumption pattern, banking habits etc.
The study also aims at suggesting some measures to overcome the challenges faced by the tribal community in
this area.

Keywords: Tribal community, socio-economic status, social constraints, Thane district, Yeoor Village elc.

INTRODUCTION

India is known as one of the fastest growing economies that competes at global level in all fields. The average
growth rate of Indian economy during the last 4 years was 7.3%, which was the fastest among the major
economies in the world. According to International Monetary Fund's October 2018 database, the Indian
economy is projected to be the fastest growing major economy by 2020. Though India has advanced in several
areas, especially in the last few decades, there are many fields which are still at the backward level. One such
area is the tribal community. A major proportion of Indians belong to tribal community, who are also known as
‘Adivasis’. They live in inaccessible hilly and remote forest regions. Madhya Pradesh has the largest number of
Scheduled Tribes in country. There are more than 50 tribal groups in India.

As per 2011 census, the number of people belonging to the scheduled tribes in Maharashtra was 1.05 crores
which were 9.35% of the state population. These tribes are mainly found in the hilltops but are spread
throughout Maharashtra. The major tribes, which can be found in Maharashtra are Bhils, Gonds, Warlis,
Katkaris, Kokanas, Thakars, Mahadeo Kolis, Malhar Kolis, Dhor Kolis, Pardhis etc. They move about in
caravans from one place to another and search for livelihood. Maharshtra is divided into 6 divisions ie.,
Konkan, Nashik, Pune, Aurangabad, Amravati and Nagpur. Thane district comes under the Konkan division.
According to 2011 survey, scheduled tribes in Thane were 5.27% of the district population. On the one hand,
Thane is now transformed into a smart city and on the other side tribal section in Yeoor village in Thane is still
backward. Tribal community in Yeoor village has undergone an array of remarkable and long-lasting changes,
particularly during the last 10 years. Various efforts have been made in every budget for developments of tribal
by Thane Municipal Corporation. Despite of all such efforts the results have fallen short of expectations as only
nominal benefits have been reached the tribals in Yeoor village. This paper tries to highlight present socio-
economic status and challenges faced by tribal community in this village. At the same time this study aims at
suggesting some measures to improve livelihood of this section.

OBJECTIVES OF THE STUDY
1. To understand the current social and economic status of the tribal villagers in Yeoor

2. To evaluate their income and education pattern
3. To examine their social constraints

4. To suggest some constructive measures in order to improve the livelihood of tribal villagers in Yeoor
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RESEARCH METHODOLOGY

The present research paper has used as a primary method, that is based on questionnaire and personal interview
method of data collection. To make research manageable, a sample size of 100 families from Yeoor village
were selected. By using Random Sampling and Purposive Sampling Method, data of 100 families (520 peoples)
were collected, which included educational level, income source, consumption pattern etc.

The secondary sources like Census of India 2011, various reports and government publications, Statistics of
Maharashtra state and Thane district published by state government, different websites of government institutes
were used to collect information.

BRIEF INFORMATION OF YEOOR VILLAGE OF THANE DISTRICT

Yeoor is a hilly area in Thane city of Maharashtra state in India. It is situated in the Sanjay Gandhi National
Park which is popularly known as ‘Mumbai's National Park’. It comes under Thane Municipal Corporation in
the year 1995. It has 7 villages - Patil Pada, Bhendi Pada, Narli Pada, Ronacha Pada, Patona Pada, Jambhul
Pada and Vanicha Pada. The population of this village is around 3000. An Indian Air Force station is also
located in this area. This area is declared as sensitive zone by the government, so access to this area is tightly
controlled by the forest department. The literacy rate of this village is low, but improving with time. Since the
majority of the village population comprises Warlis and Thakars, which are the sub-castes of the Adivasis;
cutting wood and selling regional fruits is the main source of income. The area also has road access with the
general transportation being bus, auto rickshaws and private vehicles.

CURRENT SOCIO-ECONOMIC STATUS
As this study is based on sample survey, the majority of the data was collected from the villagers through
interview with the help of questionnaires.

A. Literacy rate

Literacy No. of People (%)
Literate 54.29
Hliterate 45.71

The literacy rate among the tribal population in this village was very low earlier. But it is improving with time.
Mostly parents are uneducated but now they are giving education to their children. In Yeoor village, there are
only 2 schools - Pandit School, which is up to Class VII and the Thane Municipal Corporation’s School no.65,
which is up to Class X. For college education, they have to come down from the village. It was observed that
students are academically average but they are very talented in sports especially students from TMC's school.
The drop-out rate has also reduced as compared to earlier. The graduation rate also ranges from 15 % to 20 %
village and it is maximum in case of girls,

B. Sources of Income

Source No. of families
Farming 47
Forest Resources 32
Wage-employment 19
Self-employment 2

Total 100

It is observed from the survey that the majority of tribal population from this village is still engaged in farming.
The important crop taken by them is rice and mostly they are cultivating flowers, vegetables and fruits. Many
families earn income by selling forest resources like wood, medicinal plants etc. Some peoples are engaged in
wage-employment like they are working in construction field, working as watchman, maid servants, waiters and
house-keepers in the hotels and restaurants in Yeoor village or nearer areas i.e. Vartak Nagar, Shastri Nagar etc.
Very few families are engaged in self-employment.

C. Level of Income

Monthly Income (in Rs.) No. of Families
Below 2000 26
2000-5000 38
5000-10000 22
More than 10000 14
Total 100
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The Per capita income is one of the important factors for the G.D.P. of any region. Income of an individual and
standard of living are directly related to each other. 26% of the families still live below poverty line. The
monthly income earned by these people widely ranges between Rs.2000 to Rs.5000. Most of the families are
engaged with primary activities like agriculture, fishing, forest gathering and horticulture that offers very low
income.

D. Possession of the House

Possession of House | No. of Families
Owned 98
Rental 2
Total 100

Housing structure | No. of families

Traditional 67

Semi-modern 28

Modern 5

Total 100

The housing conditions are an indicator of the quality of life. Since the people of the village belong to native
place, their houses are owned by them. However, due to low income, 67% of the families live in traditional
houses which are constructed with the help of karvi tree coated with cow-dung. With increasing income and
changing conditions, some of the houses are converted into semi-modern, that comprise one or two rooms
constructed with the help of bricks and cement. Very few people own modern housing conditions with inbuilt
water and sanitation facilities.

E. Basic Facilities

Facility No. of Families Total
Have Do Not Have
Electricity 96 4 100
Water 24 76 100
Sanitation 18 82 100

Basic facilities like electricity, water and sanitation are required by every human being to live a long and
healthy life. It is observed from the survey that almost every house has electricity connection except 4 houses
that are located too far away from the village.

In case of water facility also, only 24% families have tap in their house, remaining 76% families take water
from tap through a pipeline connected to water tank.

Due to low income, tribal families are not able to construct toilets near to their houses, so they are use toilets
constructed by TMC, However, the no. of water tanks and toilets in this village are not sufficient as compared to
number of people.

CONSTRAINTS OR CHALLENGES FACED BY THE TRIBAL COMMUNITY
Some of the challenges or constraints faced by tribal community in Yeoor village are as follows-

» Yeoor village does not have good medical facilities. There is only one primary Health Care Center of TMC,
which is operated once a week. For emergencies, people have to travel about 10-12 kms. away from their
village. Due to insufficient medical facilities, numbers of children are underfed and underweight.

» Employment opportunities are very less. Even today, the main occupation of tribals is farming. But the
agricultural productivity is very low, that directly affects their income.

» Electricity, water supply and sanitation facilities are also inadequate as compared to the number of people in
the village.

» All the small villages i.e., 7 Padas are unequally developed. Patil Pada, Ronacha Pada and Patona Pada show

significant development since the last few years. However, Jambhul Pada and Vanicha Pada are sull
extremely backward.

» Poverty is yet another major problem experienced by the villagers. Number of families from Jambhul Pada
and Vanicha Pada live below poverty line.
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engaged with primary activities like agriculture, fishing, forest gathering and horticulture that offers very low
income.

D. Possession of the House

Possession of House | No. of Families
Owned 98
Rental 2
Total 100

Housing structure | No. of families

Traditional 67

Semi-modern 28

Modern 5

Total 100

The housing conditions are an indicator of the quality of life. Since the people of the village belong to native
place, their houses are owned by them. However, due to low income, 67% of the families live in traditional
houses which are constructed with the help of karvi tree coated with cow-dung. With increasing income and
changing conditions, some of the houses are converted into semi-modern, that comprise one or two rooms
constructed with the help of bricks and cement. Very few people own modern housing conditions with inbuilt
water and sanitation facilities.

E. Basic Facilities

Facility No. of Families Total
Have Do Not Have
Electricity 96 4 100
Water 24 76 100
Sanitation 18 82 100

Basic facilities like electricity, water and sanitation are required by every human being to live a long and
healthy life. It is observed from the survey that almost every house has electricity connection except 4 houses
that are located too far away from the village.

In case of water facility also, only 24% families have tap in their house, remaining 76% families take water
from tap through a pipeline connected to water tank.

Due to low income, tribal families are not able to construct toilets near to their houses, so they are use toilets
constructed by TMC, However, the no. of water tanks and toilets in this village are not sufficient as compared to
number of people.

CONSTRAINTS OR CHALLENGES FACED BY THE TRIBAL COMMUNITY
Some of the challenges or constraints faced by tribal community in Yeoor village are as follows-

» Yeoor village does not have good medical facilities. There is only one primary Health Care Center of TMC,
which is operated once a week. For emergencies, people have to travel about 10-12 kms. away from their
village. Due to insufficient medical facilities, numbers of children are underfed and underweight.

» Employment opportunities are very less. Even today, the main occupation of tribals is farming. But the
agricultural productivity is very low, that directly affects their income.

» Electricity, water supply and sanitation facilities are also inadequate as compared to the number of people in
the village.

» All the small villages i.e., 7 Padas are unequally developed. Patil Pada, Ronacha Pada and Patona Pada show

significant development since the last few years. However, Jambhul Pada and Vanicha Pada are sull
extremely backward.

» Poverty is yet another major problem experienced by the villagers. Number of families from Jambhul Pada
and Vanicha Pada live below poverty line.
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# There are very few families having semi-modern or modern houses. Number of houses are constructed with
raw materials like karvi tree and cow dung that are affected during natural calamities like heavy rainfall and
cyclones.

# Transportation facilities are also inadequate. Even though this village is connected through TMT bus
services, its frequency is very less.

» Banking facility is not available in this village at all. Neither any public sector commercial bank nor any co-
operative bank is established in Yeoor.

# Number of children per family i.e., fertility rate is still high in this village. On an average, in each family
there are 3 to 4 children.

» People are unaware and ignorant about various schemes introduced by the government for their
development. They are only taking benefits of Anryodaya Anna Yojana and Ujwala Yojana.

# There is massive consumption of Tobacco, Gutka and alcohol by the tribals in this village.

# This village comes under Ward no. 5 of Thane Municipal Corporation i.e., Vartak Nagar Prabhag Samiti.
But not a single person has been elected as a representative in the functioning of TMC.

SUGGESTIONS OR RECOMMENDATIONS
To solve the problems faced by the villagers, following measures can be suggested-

» Government must provide accessible and appropriate health care system in this village. Primary health care
center must be open for 24 x 7.

# Government has to provide wage-employment and self-employment schemes to generate employment
opportunities. Development of tourism in this area is the best way to increase employment opportunities for
tribals.

# Proper sanitation and water supply should be developed with the help of government and non-governmental
agencies.

# Housing conditions should be developed to improve the standard of living.

# An adequate microfinance i.e., credit facility should be provided through organised sector at low rate of
interest to tribal farmers to improve agricultural productivity.

# Government should introduce various schemes to encourage education among the tribals.

# The Tribal community should also get equal rights to elect elections and most importantly they must take
interest in political participation.

# Government must take initiatives to introduce and implement different policies for the development of
tribals. TMC must take steps to aware people about various policies.

# Vocational training should be provided to the tribal youth that focus on agriculture, fishing, forestry,
horticulture etc.

# A system of measuring Tribal Development Index may be set up on the lines of the Human Development
Index and be published annually.

CONCLUSION

The entire discussion in this study helps to give a brief idea about the socio-economic status of the tribal
community in Yeoor village of Thane district. With the changing times, the quality of life of people living in
Yeoor village has been improved. After the elections of Thane Municipal Corporation 2007, water supply and
electricity and gas connections were given to this village. In schools, the accounts of students started to be
opened in the government banks. Due to Ujwala scheme, many people opened an account in The State Bank of
India, Bank of Maharashtra etc. Now the young generation of this village paid many bills online. Literacy rate
among new generation is also impressive. Despite much improvement, the people of this village have been
facing many problems like poverty, low income, adult illiteracy, inadequate employment opportunity, lack of
proper sanitation, water and electricity facilities, malnutrition and insufficient medical facilities etc. These
constraints can be eradicated with the help of diverse planned programmes through the government authorities.
The government should emphasise be on quality and equity rather than quantity. The prime focus should be on
provision of quality education and other amenities that makes tribal communities economically effective and

independent.
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SOCIO-ECONOMIC STATUS OF TRIBAL COMMUNITY: CHALLENGES AND OPPORTUNITIES
- A CASE STUDY OF YEOOR VILLAGE OF THANE DISTRICT OF MAHARASHTRA
Geetanjali B. Chiplunkar
Assistant Professor, Department of Economics, Sheth NKTT College, Thane (W)

ABSTRACT

India is considered to be one of the world’s fastest growing economies. In spite of pursuing rapid economic
growth and development, some social and economic ebjectives such as poverty eradication, food security,
employment generation, reducing income inequality etc. has not yet been achieved. One of the major sections of
the society, which is still isolated from this development is the tribal community. Maharashtra, one of the
industrially developed states of the country, comprises the largest number of tribal people. The tribal
community is the most deprived and neglected sections of the population. Mostly, they live in inaccessible hilly
and remote forest region of the state. They face many constraints. However, with the changing conditions, the
socio-economic status of the tribals has also changed.

Thane city has started to be known as a Smart City. On the one hand, Thane is one of the fast developing cities,
whereas on the other hand, villages like Yeoor, that is part of the Thane district with large number of tribal
population, still remains deprived of many basic facilities. Therefore, this paper tries to highlight the current
socio-economic status, social constraints of tribals in Yeoor village with respect to level and sources of income,
literacy level, sanitation and drinking water facility, health & hygiene, consumption pattern, banking habits etc.
The study also aims at suggesting some measures to overcome the challenges faced by the tribal community in
this area.

Keywords: Tribal community, socio-economic status, social constraints, Thane district, Yeoor Village etc.

INTRODUCTION

India is known as one of the fastest growing economies that competes at global level in all fields. The average
growth rate of Indian economy during the last 4 years was 7.3%, which was the fastest among the major
economies in the world. According to International Monetary Fund's October 2018 database, the Indian
economy is projected to be the fastest growing major economy by 2020. Though India has advanced in several
areas, especially in the last few decades, there are many fields which are still at the backward level. One such
area is the tribal community. A major proportion of Indians belong to tribal community, who are also known as
‘Adivasis’. They live in inaccessible hilly and remote forest regions. Madhya Pradesh has the largest number of
Scheduled Tribes in country. There are more than 50 tribal groups in India.

As per 2011 census, the number of people belonging to the scheduled tribes in Maharashtra was 1.05 crores
which were 9.35% of the state population. These tribes are mainly found in the hilltops but are spread
throughout Maharashtra. The major tribes, which can be found in Maharashtra are Bhils, Gonds, Warlis,
Katkaris, Kokanas, Thakars, Mahadeo Kolis, Malhar Kolis, Dhor Kolis, Pardhis etc. They move about in
caravans from one place to another and search for livelihood. Maharshtra is divided into 6 divisions i.e.,
Konkan, Nashik, Pune, Aurangabad, Amravati and Nagpur. Thane district comes under the Konkan division.
According to 2011 survey, scheduled tribes in Thane were 5.27% of the district population. On the one hand,
Thane is now transformed into a smart city and on the other side tribal section in Yeoor village in Thane is still
backward. Tribal community in Yeoor village has undergone an array of remarkable and long-lasting changes,
particularly during the last 10 years. Various efforts have been made in every budget for developments of tribal
by Thane Municipal Corporation. Despite of all such efforts the results have fallen short of expectations as only
nominal benefits have been reached the tribals in Yeoor village. This paper tries to highlight present socio-
economic status and challenges faced by tribal community in this village. At the same time this study aims at
suggesting some measures to improve livelihood of this section.

OBJECTIVES OF THE STUDY
1. To understand the current social and economic status of the tribal villagers in Yeoor

2. To evaluate their income and education pattern
3. To examine their social constraints

4. To suggest some constructive measures in order to improve the livelihood of tribal villagers in Yeoor
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RESEARCH METHODOLOGY

The present research paper has used as a primary method, that is based on questionnaire and personal interview
method of data collection. To make research manageable, a sample size of 100 families from Yeoor village
were selected. By using Random Sampling and Purposive Sampling Method, data of 100 families (520 peoples)
were collected, which included educational level, income source, consumption pattern etc.

The secondary sources like Census of India 2011, various reports and government publications, Statistics of
Mabharashtra state and Thane district published by state government, different websites of government institutes
were used to collect information.

BRIEF INFORMATION OF YEOOR VILLAGE OF THANE DISTRICT

Yeoor is a hilly area in Thane city of Maharashtra state in India. It is situated in the Sanjay Gandhi National
Park which is popularly known as "Mumbai's National Park’. It comes under Thane Municipal Corporation in
the year 1995. It has 7 villages - Patil Pada, Bhendi Pada, Narli Pada, Ronacha Pada, Patona Pada, Jambhul
Pada and Vanicha Pada. The population of this village is around 3000. An Indian Air Force station is also
located in this area. This area is declared as sensitive zone by the government, so access to this area is tightly
controlled by the forest department. The literacy rate of this village is low, but improving with time. Since the
majority of the village population comprises Warlis and Thakars, which are the sub-castes of the Adivasis;
cutting wood and selling regional fruits is the main source of income. The area also has road access with the
general transportation being bus, auto rickshaws and private vehicles.

CURRENT SOCIO-ECONOMIC STATUS
As this study is based on sample survey, the majority of the data was collected from the villagers through
interview with the help of questionnaires.

A. Literacy rate
Literacy No. of People (%)
Literate 54.29
Illiterate 45.71

The literacy rate among the tribal population in this village was very low earlier. But it is improving with time.
Mostly parents are uneducated but now they are giving education to their children. In Yeoor village, there are
only 2 schools - Pandit School, which is up to Class VII and the Thane Municipal Corporation’s School no.65,
which is up to Class X. For college education, they have to come down from the village. It was observed that
students are academically average but they are very talented in sports especially students from TMC's school.
The drop-out rate has also reduced as compared to earlier. The graduation rate also ranges from 15 % to 20 %
village and it is maximum in case of girls.

B. Sources of Income

Source No. of families
Farming 47
Forest Resources 32
Wage-employment 19
Self-employment 2
Total 100

It is observed from the survey that the majority of tribal population from this village is still engaged in farming.
The important crop taken by them is rice and mostly they are cultivating flowers, vegetables and fruits. Many
families earn income by selling forest resources like wood, medicinal plants etc. Some peoples are engaged in
wage-employment like they are working in construction field, working as watchman, maid servants, waiters and
house-keepers in the hotels and restaurants in Yeoor village or nearer areas i.e. Vartak Nagar, Shasiri Nagar eic.
Very few families are engaged in self-employment.

C. Level of Income

Monthly Income (in Rs.) No. of Families
Below 2000 26
2000-5000 38
5000-10000 22
More than 10000 14
Total 100
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The Per capita income is one of the important factors for the G.D.P. of any region. Income of an individual and
standard of living are directly related to each other. 26% of the families still live below poverty line. The
monthly income earned by these people widely ranges between Rs.2000 to Rs.5000. Most of the families are
engaged with primary activities like agriculture, fishing, forest gathering and horticulture that offers very low
income.

D. Possession of the House

Possession of House | No. of Families
Owned 098
Rental 2

Total 100
Housing structure | No. of families
Traditional 67
Semi-modern 28
Modern 5
Total 100

The housing conditions are an indicator of the quality of life. Since the people of the village belong to native
place, their houses are owned by them. However, due to low income, 67% of the families live in traditional
houses which are constructed with the help of karvi tree coated with cow-dung. With increasing income and
changing conditions, some of the houses are converted into semi-modern, that comprise one or two rooms
constructed with the help of bricks and cement. Very few people own modern housing conditions with inbuilt
water and sanitation facilities.

E. Basic Facilities

Facility No. of Families Total
Have Do Not Have
Electricity 96 4 100
Water 24 76 100
Sanitation 18 82 100

Basic facilities like electricity, water and sanitation are required by every human being to live a long and
healthy life. It is observed from the survey that almost every house has electricity connection except 4 houses
that are located too far away from the village.

In case of water facility also, only 24% families have tap in their house, remaining 76% families take water
from tap through a pipeline connected to water tank.

Due to low income, tribal families are not able to construct toilets near to their houses, so they are use toilets
constructed by TMC. However, the no. of water tanks and toilets in this village are not sufficient as compared to
number of people.

CONSTRAINTS OR CHALLENGES FACED BY THE TRIBAL COMMUNITY
Some of the challenges or constraints faced by tribal community in Yeoor village are as follows-

# Yeoor village does not have good medical facilities. There is only one primary Health Care Center of TMC,
which is operated once a week. For emergencies, people have to travel about 10-12 kms. away from their
village. Due to insufficient medical facilities, numbers of children are underfed and underweight.

» Employment opportunities are very less. Even today, the main occupation of tribals is farming. But the
agricultural productivity is very low, that directly affects their income,

» Electricity, water supply and sanitation facilities are also inadequate as compared to the number of people in
the village.

# All the small villages i.e., 7 Padas are unequally developed. Patil Pada, Ronacha Pada and Patona Pada show
significant development since the last few years. However, Jambhul Pada and Vanicha Pada are still
extremely backward,

» Poverty is yet another major problem experienced by the villagers. Number of families from Jambhul Pada
and Vanicha Pada live below poverty line.
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# There are very few families having semi-modern or modern houses. Number of houses are constructed with
raw materials like karvi tree and cow dung that are affected during natural calamities like heavy rainfall and
cyclones,

» Transportation facilities are also inadequate. Even though this village is connected through TMT bus
services, its frequency is very less.

» Banking facility is not available in this village at all. Neither any public sector commercial bank nor any co-
operative bank is established in Yeoor.

# Number of children per family i.e., fertility rate is still high in this village. On an average, in each family
there are 3 to 4 children.

» People are unaware and ignorant about various schemes introduced by the government for their
development. They are only taking benefits of Antvodava Anna Yojana and Ujwala Yojana.

# There is massive consumption of Tobacco, Gutka and alcohol by the tribals in this village.

» This village comes under Ward no. 5 of Thane Municipal Corporation i.e., Vartak Nagar Prabhag Samiti.
But not a single person has been elected as a representative in the functioning of TMC.

SUGGESTIONS OR RECOMMENDATIONS
To solve the problems faced by the villagers, following measures can be suggested-

» Government must provide accessible and appropriate health care system in this village. Primary health care
center must be open for 24 x 7.

# Government has to provide wage-employment and self-employment schemes to generate employment
opportunities. Development of tourism in this area is the best way to increase employment opportunities for
tribals.

» Proper sanitation and water supply should be developed with the help of government and non-governmental
agencies.

# Housing conditions should be developed to improve the standard of living.

# An adequate microfinance i.e., credit facility should be provided through organised sector at low rate of
interest to tribal farmers to improve agricultural productivity.

# Government should introduce various schemes to encourage education among the tribals.

# The Tribal community should also get equal rights to elect elections and most importantly they must take
interest in political participation.

» Government must take initiatives to introduce and implement different policies for the development of
tribals. TMC must take steps to aware people about various policies.

» Vocational training should be provided to the tribal youth that focus on agriculture, fishing, forestry,
horticulture etc.

» A system of measuring Tribal Development Index may be set up on the lines of the Human Development
Index and be published annually.

CONCLUSION

The entire discussion in this study helps to give a brief idea about the socio-economic status of the tribal
community in Yeoor village of Thane district. With the changing times, the quality of life of people living in
Yeoor village has been improved. After the elections of Thane Municipal Corporation 2007, water supply and
electricity and gas connections were given to this village. In schools, the accounts of students started to be
opened in the government banks. Due to Ujwala scheme, many people opened an account in The State Bank of
India, Bank of Maharashtra etc. Now the young generation of this village paid many bills online. Literacy rate
among new generation is also impressive. Despite much improvement, the people of this village have been
facing many problems like poverty, low income, adult illiteracy, inadequate employment opportunity, lack of
proper sanitation, water and electricity facilities, malnutrition and insufficient medical facilities etc. These
constraints can be eradicated with the help of diverse planned programmes through the government authorities.
The government should emphasise be on quality and equity rather than quantity. The prime focus should be on
provision of quality education and other amenities that makes tribal communities economically effective and
independent.
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A Perception of Marginal Workers towards Banking: A Case Study of

Workers in Thane City

Geetanjali B. Chiplunkar*

* Assistant Professor,
Dept. of Economics,
Sheth NKTT College of
Commerce and Sheth JTT
College of Arts ,

Thane (W), Maharashtra
India.

Abstract: - In the Indian economy, the growth rate of the
Banking Sector seems to be rapid; just like other sectors. There is
also lot of improvement in banking practices with the changing
times. Traditional banking practices are now becoming more
modern. Banks play an important role in the development of many
sectors of the country, such as agriculture, industries, transport,
etc., that automatically adds up to the development of the country.
Apart from urban areas, the banks in rural areas are also
expanding. With this development of banking sector, people’s views
on banking have also changed. Earlier people were not aware
about the products and services provided by the banks, but now at
least one person from every family has an account. It is observed
that the employer class, entrepreneurs, rich sections are taking
maximum banking benefits but the marginal workers still do not
have a positive attitude towards the banks. Probably the low wages
act as their root catuise.

This paper tries to study a perception of marginal workers from
Thane city of Maharashtra towards banking. The attributes like
educational qualification of workers, their occupation, types of
account held by them, frequency of visiting banks, awareness about
banking products and services etc. are taken into account while
studying about the perception towards banking. This study also
tried to suggest some constructive measures to change perception of
marginal workers towards banking services and facilities.

Keywords: Marginal workers, banking products and services,
perception towards banking etc.

¢ Introduction:-

century. Before independence, the banking

Banking sector play a significant role towards
stabilising the socio-economic conditions of
the country. A developed financial system
ensures economic growth and development. A
well developed financial sector not only
boosts economy but also society by
promoting saving habits of the people, by
forming capital for employment generation

etc. Banking in India originated in 18"

sector was characterised by existence of
private banks as joint stock companies. The
period beginning from 1969 to 1991 was
experienced major development in banking
sector. The period after 1991 witnessed the
transformation of the banking sector due to
introduction of reforms. Today, banks have
diversified their activities from traditional to

modern. Banks introduced multiple products
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and services for the betterment of society.
Customer’s perception has also changed
towards banking industry due to this
modernisation. However it has been observed
that consumer’s perception is unequally
developed. Till today the marginalised
working section of the society is not fully
aware about banking products and services.
They are the frequent users of banking
modern technologies. However this study
tries to highlight a perception of marginal
workers towards banking with reference to
workers in Thane city.
¢ Objectives of the Study:
1. To understand the concept of main
and marginal workers.
2. To evaluate a perception of marginal
workers towards banking.
3. To examine the challenges faced by
marginal workers in banking

transactions.

e Research Methodology:

The present research paper has used as a
primary method, that is based on
questionnaire and personal interview method
of data collection. To make research
manageable, a sample size of 100 marginal
workers from Thane city were selected. By
using Random Sampling and Purposive
Sampling Method, data of 100 peoples were
collected, which included educational level,
nature of employment, type of bank, nature of
account held etc. are taken into consideration.

The secondary sources like Census of

India 2011, various reports and government

publications, Statistics of Maharashtra state
and Thane district published by state
government, different websites were used to

collect information.

e Concept of Main and Marginal
Workers:-

As per census of India, all persons
engaged in 'work' defined as participation in
any economically productive activity with or
without compensation, wages or profit are
workers. Census classifies workers into two
categories i.e. main and marginal workers.
The
Main workers are those who worked for more
than six months in a year and the Marginal
workers are those who worked for less than
six months. A person who did not at all work
during the reference period is treated as non-
worker. The Main and marginal workers are
classified into the four categories namely,
cultivators, agricultural labourers, household
industry workers and other workers. Farmers
are usually known as cultivators. When a
person works on another person's land for
wages is regarded as an agricultural labourer.
Industry conducted by one or more members
of the household at home or within the village
in rural areas is considered as household
industry. All workers, i.e., those who have
been engaged in some economic activity
during the last one year, but are not
cultivators or agricultural labourers or in
Household Industry, are ‘other workers’. The
type of workers that come under this category

of include all government servants, teachers,
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factory workers, plantation workers, those

engaged in trade, commerce, business,

transport banking, mining, construction,
political or social work, priests, entertainment
artists, etc

Main workers are worked in organised as well
as unorganised sector and are able to earn
higher wages, receive fringe benefits, receive
on-the-job-training and have opportunities for
advancement. On the other hand marginal
workers mostly engaged in unorganised sector
and they earn lower wages, receive few
benefits and have very little opportunities for

promotions.

¢ Main & marginal workers in Thane

which male population was 9, 75,399 and
female population was 8, 66,089. An average
literacy rate was 89.41%, from which male
literacy rate was 92.14% and female literacy
rate was 86.33%. As per 2011 census, from
the total population 3, 26,796 peoples are
living in slum area. So 17.75% population is
the slum population in Thane city. The
number and percentage of main workers,
marginal workers and non-workers by sex as
per 2011 in Thane city is shown in following

table-

Table- 1 Number & percentage of main,

marginal & non-workers by sex in 2011 in

city:-
Thane city
Thane is a city in Maharashtra,
s ; S ’ Pe | Tot | Main Marginal | Non-
situated in the Konkan Division. It is a part of
X . . . so | al Workers | Workers | Worksers
the Mumbai Metropolitan Region. Thane City Ll i i i
. s | P Nu | P Nu | P Nu | P
has been shortlisted as one of the 100 Smart . oP e il i ol
s ; ; lat
Cities in India. As per census 2011, i (i) e b g, | Gant
ion ¢ g
population of Thane city was 1,841,488; of i il Ol M i
Persons Total Main Workers Marginal Workers Non-Workers
Population | Number | Percentage | Number | Percentage | Number | Percentage
Total 1841488 649128 35.25 50107 B i 1142253 62.03
Male 075399 515048 52.80 31138 3.19 429213 44.00
Female 866089 134080 15.48 18969 2.19 713040 82.33
Source: Census of India 2011- Maharashtra-district census handbook- Thane
It is observed from above table that the workers i.e. main and marginal are

proportion of marginal workers as compared
to main workers is less in Thane -city.
However the proportion of non-workers is

greater than working population. Female

RUIUWIEURE JLHUIAD =Al Inveriduuindgl reer Rev
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comparatively less than male workers which

show higher unemployment amongst females.
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¢ Description of samples:-

By using random sampling and purposive
sampling method, sample of 100 marginal
workers were selected and the required
data was collected from the workers by
using a simple questionnaire, observation
and interview method. From 100 marginal
workers, 58 were female and 42 were
male workers. Following were the criteria

for data collection-

A) Educational qualification:-

The questionnaire included four categories of
the educational qualification of marginal
workers and the distribution of the

respondents is shown in this table-

B) Nature of Employment:-
The study also tries to find out the different
areas of employment of marginal workers

which is explained in alongside table-

Nature of No. of Respondents
employment
Agricultural 12
Labourers
Manufacturing Sector 36
Construction Field 29
Hotel & Restaurants 8
Domestic Servants 6
Catering Business 9
Total 100

Educational No. of respondents
Qualification
Primary 29
Secondary 47
Higher Secondary 18
Graduation 6
Total 100

No. of respondents

50 7
'J—-T M No. of
o= P respondents
Hzﬁc.$é\ (9{3

No. of Respondents

H No. of
Respondents

C) Annual Income:-

To analyze the banking habits in marginal
workers it is important to study the proportion
of their annual income which is explained in

following table-

Annual Income No. of respondents
(in Rs.)
10000-20000 14
20000-30000 22
30000-40000 46
30000-50000 10
50000 and Above 8
Total 100
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No. of respondents

50000 and...
30000-40000 H No. of
respondents
10000-20000 |
0 50

D) Type of bank:-
The table given below shows the type of bank
preferred by marginal workers for holding

accounts and other facilities

No. of respondents

100 -
80
60
40
20
0 A - _— = No. of

respondents
[P PR A
Rl A S S
o a& & & £
A 0\55 N

F) Frequency of visiting bank:-
Following variable show that number of times

the marginal workers visited their respective

Type of Bank No. of Respondents
Public sector 27
commercial bank
Private sector 8
commercial bank
Co-operative banks 65
Total 100

banks for various purpose.
Frequency No. of respondents
Once in a month 16
2 to 4 times 68
5 to 8 times 12
More than 8 times 4
Total 100

No. of Respondents

W Public sector
commercial bank

B Private sector
commercial bank

¥ Co-operative banks

E) Type of account hold:-
The table given below show the type of
account hold by the marginal workers

in their respective banks

No. of respondents

Type of account No. of respondents
Saving A/c 96
Current A/c 4
Fixed Deposit A/c 16
Recurring A/c 4
Loan A/c 2

5to 8 times B No. of
Once in a... hespondents
0 50 100
G) Awareness about different facilities
provided by the banks:-
Facility No. of
respondents
ATM/ Debit Card 93
Credit Card 16
Internet Banking 12
Mobile Banking 48
Core Banking Service 6
Locker Facility 39
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Loan Facility 69
Uulity Bills payment 26
Microfinance 8
Electronic Fund Transfer 11
None of the above 3
No. of respondents
100
ol W No. of
0 R R IS S B respondents
5888 §
< C 5
* Findings:-

By correlating all above variables about
the perception of marginal workers
towards banking, following observations
were made-

» It was observed that around 76% of workers
completed their education up to primary or
secondary level. Due to lack of knowledge
the banking habits were not developed
amongst these workers.

» Number of workers engaged in agriculture
or industrial sector and in construction field,
where they are working as a contractual
worker. Very few workers are self-employed
with their own small catering business.
Temporary nature of employment leads to

low level of income.

v

68% of workers earned average income of
Rs.20000 to Rs. 40000 in a year. This
income fulfils their basic needs only. The
low level of income is equal to consumption,

which affects savings.

Knowledge Scholar -An International Peer Rev
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» Majority of workers prefer cooperative
banks as compared to public sector and
private sector commercial banks. They find
easy access to cooperative banks than
commercial banks.

» Majority of workers i.e. 96% of workers
hold saving account. Very few are taken the
benefit of fixed and recurring accounts. In
the data collected it was found that
maximum numbers of workers were holding
saving account they were more aware about
those services which are linked to their
account i.e. ATM, mobile banking etc.

» It was observed that maximum number of
workers visited banks in frequency of two to
four times in a month.

Numbers of workers were aware about

ATM/ Debit card, mobile banking, loan

‘..-f

facility and locker facility. However the
awareness of internet banking, core banking
services, microfinance and electronic fund

transfer is very less amongst workers.

s Conclusion:-

The entire discussion in this study reveals
that there is a negative correlation

between banking development and
perception of marginal workers towards
banking. Low level of literacy rate, lack of
employment opportunities, inadequate
incomes etc. are the major barriers in the
use of banking products & services by
marginal workers. The provision for
increase in overall literacy rate to be made
in order to spread awareness about

banking will lead to increase in bank

iewed E-Journal Of Multidisciplinary Research
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access by marginal workers. There is need
to develop constructive programmes by
banks to increase number of account
holders from lower income groups.
Government  must  introduce  and
implement different employment
generation schemes to increase the
percentage of main workers. Use of
electronic media like Television, Mobile
etc. should also be used to aware these
workers about banking services. With all
these measures it is possible to increase
the access of banking products and

services by the marginal workers.
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SOCIAL RESPONSIBILITY OF J S W FOUNDATION FOR THE BENEFITS OF THE SOCIETY

Mukta A Mangalvedhekar
Assistant Professor, Accountancy, N K T T Collage, Thane (West )

ABSTRACT
The term corporate social responsibility gives a chance to all the employees of an organization to contribute

towards the society and environment . It plays a crucial role in making a brand popular not only among
competitors but also media, other organizations and most importantly people who are its direct customers.
People develop a positive feeling for a brand which takes the initiative of educating poor children, planting
more irees for a greener environment, bringing electricity to a village, providing employment to people and so
on The research paper is mainly based on study of CSR activities of JSW Foundation for the benefils of the
socien . For the purpose of analysis secondary data has been collected from books , related websites and
arnual reports . The objective of the study is to analyse main provisions of Companies Act 2013 and to study
CSR activities of JSW Foundation and also amount spent on activities .

Keywords: living conditions, education, environment, employment . sports, art .

INTRODUCTION
India has a long rich history of close business involvement in social causes for national development such as

donations to charity , services to the community , enhancing employee welfare and promoting religious
conduct . After independence JRD Tata , pointed out that there were many ways in which business enterprises
can contribute to public welfare beyond the scope of their normal activities . He advised that apart from
donating funds for good causes which has been normal practise for years , they could use their financial ,
managerial and human resources to provide task forces for undertaking direct relief and reconstruction
measures. Slowly it began to be accepted , that businesses started sharing part of their social overhead costs .
Traditionally it had discharged its responsibility to society through benefactions for education , medical
facilities and scientific research among other objects .

OBJECTIVES
1. Tostudy the concept corporate social responsibility and the main provisions of Companies Act 2013 .and

2. To study CSR activities of JSW Foundation for the benefits of the society.

RESEARCH METHODOLOGY
The research paper is completely based on secondary data . For the purpose of research, secondary data has

been collected from the following sources :
a) Relevant books .
b) Annual reports of JSW Steel company .

c¢) Information from related web sites .

MEANING OF CORPORATE SOCIAL RESPONSIBILITY

The term "corporate social responsibility" became popular in the 1960s and has remained a term used
indiscriminately by many to cover legal and moral responsibility . Corporate Social Responsibility ( CSR
JRefers to the obligations and duties of business to the society . Now a days there has been growing acceptance
of view that every business should be responsible to all the stake holders says shareholders , employees
consumers , government suppliers and society . CSR if implemented in true sense , it helps in enhancing thé
quality of stakeholders and the society at large. In simple words corporate social responsibility means voluntary
effort on the part of business to take various steps to satisfy the needs of different groups.

Recently , the Parliament has enacted the Company’s Act 2013 . CSR is an inte i i

) al! i - . grated part in Companies Act
2013 . Few provisions have been added to make it more obligatory and mandatory for pfivate cor orite houses
to integrate CSR in their companies Policies . P

The concept of CSR is defined in clause 135 of the Act, and it is applicable to companies which h ]
turnover of Rs 1,000 crore or more, or a net worth of Rs 500 crore or more, or a net profit of R S crors or more
Under this clause, these companies are supposed 1o set aside at least 2% o’f their avgra ) fs : Crﬁrelor mf:)re.
years for CSR activities. The law has listed out a wide spectrum of activities under Cg;PTOhl_( f‘ln over various
activities . The companies can carry out these ag 9 collaborating either with a N’(;\(I)lcor iﬁ:ﬁ:g‘:ﬂfg:

. ati i sir s
own trusts and foundations or by pooling their rfsO s ‘4‘ another company.
u o4
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Abstract

The area of social entrepreneurship is specifically appealing because of its interdisciplinary focus
as it intersects number of boundaries drawing explicitly from anthropology, economics,
psychology, sociology and political science. Indian women have demonstrated their great
potential as a successful entrepreneur. Few of the women entrepreneurs are leading the biggest
shipping companies, brewing plants, plastic factories trading and export houses and electronic
establishments. Handicrafis and garments exports are primarily in the hands of women
entrepreneurs. In this paper, we try to examine the social entrepreneurship as an area of academic
inquiry. The paper discusses what social entrepreneurship is and what is the role of women in
social entrepreneurship? And what are the challenges and concerns that characterizes this field?
Finally, we discuss the strategies to empower women and motivate them to become successful
entrepreneurs.

Keywords: Women, Social Entrepreneurship, Challenges, Motivation

Social Entrepreneurship — An Overview

The entrepreneur denotes a person who discharges the entrepreneurial function of coordination,
organisation, supervision and risk bearing (Say, 1827), innovator with unusual will and energy,
clarity of vision and an ability to act, high need for achievement, problem solver, setting goals
and reaching these goals by one's own efforts (McClelland, 1961). On the basis of definitions
given by different authors, it may be stated that the entrepreneur is perceived as an individual
with certain characteristics helpful in conceiving, initiating, establishing, running and finally
managing an enterprise.

Defining Social Entrepreneurship

Social entrepreneurship is "a process involving the innovative use and combinations of resources

to pursue opportunities to catalyse social change and/or address social needs” (Mair et al. 2006¢)
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Abstract

The area of social entrepreneurship is specifically appealing because of its interdisciplinary focus
as it intersects number of boundaries drawing explicitly from anthropology, economics,
psychology, sociology and political science. Indian women have demonstrated their great
potential as a successful entrepreneur. Few of the women entrepreneurs are leading the biggest
shipping companies, brewing plants, plastic factories trading and export houses and electronic
establishments. Handicrafis and garments exports are primarily in the hands of women
entrepreneurs. In this paper, we try to examine the social entrepreneurship as an area of academic
inquiry. The paper discusses what social entrepreneurship is and what is the role of women in
social entrepreneurship? And what are the challenges and concerns that characterizes this field?
Finally, we discuss the strategies to empower women and motivate them to become successful
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Social Entrepreneurship — An Overview

The entrepreneur denotes a person who discharges the entrepreneurial function of coordination,
organisation, supervision and risk bearing (Say, 1827), innovator with unusual will and energy,
clarity of vision and an ability to act, high need for achievement, problem solver, setting goals
and reaching these goals by one's own efforts (McClelland, 1961). On the basis of definitions
given by different authors, it may be stated that the entrepreneur is perceived as an individual
with certain characteristics helpful in conceiving, initiating, establishing, running and finally
managing an enterprise.

Defining Social Entrepreneurship

Social entrepreneurship is "a process involving the innovative use and combinations of resources

to pursue opportunities to catalyse social change and/or address social needs” (Mair et al. 2006¢)




Impact Factor — 6.261 Special Issue - 122 A Feb. 2019 ISSN — 2348-7143

INTERNATIONAL RESEARCH FELLOWS ASSOCIATION’S

‘\‘\\-if\riy ‘.f . ) A J s ‘ d ) '\ v 9
UGC Approved Journal
Multidisciplinary International E-research Journal

Organized by
The Shendurni Secondary Education Co-op. Society's
Appasaheb R. B. Garud Arts, Commerce and Science College,

Shendurni, Tal. Jamner, Dist. Jalgaon.

m GUEST EDITOR =
Principal Dr. Vasudeo R. Patil

m EXECUTIVE EDITOR = m ASSOCIATE EDITOR m m CHIEF EDITOR =
Dr. Shyam J. Salunkhe  Dr. Vasant N. Patange ~ Mr. Dhanraj T. Dhangar

This Journal is indexed in :
- Scientific Journal lmpact Factor (SJIF)
- Cosmoc Impact Factor (CIF)
Global Impact Factor (GIF)
; - Universal Impact Factor (UIF)
‘o - International Impact Factor Services (IIFS)
RESERARCH/JOURNEY - Indian Citation Index (ICI)
SRS S - Dictionary of Research Journal Index (DRJI)

' For Details Visit To : www.rescarchjourncey.net éw/\TIDHAN iBU BLICATIONS



‘RESEARCH JOURNEY’ International Multidisciplinary E- Rescerelr Journal

j NN
TR

) ) o ) b

Special Issue 122A : Implementation and Impacts of Goods & Service Tax (GST) on Indian Foonony Y

Impact Factor - (SJIF) — 6.261
10URNEY

A study on implementation of GST and Challenges for Success
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Asslt. Professor, Dept. of Accountancy Sheth N.K.T.T College of Commerce and J.T.T College of Arts, Thane, (W) 100 60|

Abstract:

The purpose of this paper is to examine why GST was implemented for India and basic issues after implementaniog of
GST.The Goods and Services Tax (GST) has been the biggest tax reform in India. Looking to the global developmient a1+
structure of developed countries, GST is the need of the hour.It was expected that it will have a huge impact on vin o,
sectors of the Indian economy and to reduce tax evasion and give rise to transparency. The amount of procedural compliin .
and paperwork will decrease immensely due to the subsuming of many consumption taxes and bringing it under one tay 1.
GST. This paper presents the challenges and issues of GST.

Key Words: Tax evasion, transparency, Procedural compliance, Challenges

Introduction:

The year 2017 will always be remembered as the year which saw the implementation of the biggest and most impor fant
reform since Independence—the Goods and Services Tax (GST). The tax structure of India was very complex. atcentral level
1 state level various taxes were levied where was possibilities of double taxation and complicated tax system.Over the

ycars the newer additions of Value added tax which were made to the existing list has made issues to overlap, lack claril yin
the tax structure which creates a situation of confusion and made the tax collection process to avoidable leakages and
litigations. So in order toovercome these rigorous circumstances, the government decided to harmonize the Good and
Services tax so that both can be levied in a comprehensive and rational manner in a new system of tax regime the Goods and
Services tax (GST). The reform, which took more than a decade of intense debate to come to fruition, was finally implemented
with effect from 1 July 2017, subsuming almost all indirect taxes at the central and state level.

This implementation of GST in the Indian economy has made the nationals of India to face contemporary chiilleny .
and issues.GST was a welcome change for the economy since it is expected to simplify the indirect tax structurc m Il
However, it is expected to have far-reaching impact on businesses. at this initiative by the government, the busine.a
prepare for GST by undertaking GST impact assessment study and have a high-level plan for the GST transition.

Basic Challenges In The Implementation of GST

. Uniformity

: Increase in compliance cost for business
Avoidance of cascading eflect cornerstone of GST
. RCM pressure
legal restrictions
Discretionary disallowance
Exemption/ threshold may distort RNR & GST
Effectiveness of GST Council and adherence to its recommendations
. Effectiveness of GSTN
. . Tax administration.
Objectives
The objectives for this paper are as follows:
1. Tostudy need of GST in India.

2 Tounderstand implementation procedure.

3. Toknow the challenges for successfully implementation of GST
4. Toexamine Government initiatives for success of GST.

Research Methodology

.

The source of information is on the basis of secondary data available on various websites.

The Need of GST

Astudy had stated that roll out of GST is needed to boost the [ndia’s GDP growth by 1 percent to 2 percent. Crisil had
also reported that GST is the best way to mobilise revenue and reduce the fiscal deticit. GST has been commonly aceepted
by more than 140 countries in the world. Looking at the magnitude, GST is going to impact all sections of the society from
small time businessmen to huge companies and from a developing state 1o a developed state in this country. The implementation
of GST will give a boost to the growth engine pursued by the government.

. The fundamental purpose of GST is to make “INDIA” as one state where inter-state movement of goods is
common.

There are various definitional issues related to manufacturing, sale, service, valuation ete. arises. These needs to
be rationalized.

Several transactions take the character of sales as well as services, thus there is complexity in determining the
nature of transaction.

The mechanism of imposing taxes, exemptions, abatements, other benefits are different in state and centre level.
L

Existing law has resulted in significant number of issues related to interpretation or various provisions and the
category of the products and the nature of services.
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ABSTRACT

The study deals with new dimensions in rourism buxiness, such as, eco-rouwrisar, nodnrel roarism, agritourism,
health wurism, medical towrism, religions towrism, cultural tourism, wildiife tourism, adventure tourism arid
sprort toiertsm. The abjective of the sidy is w0 study the changing dimensions in tourisin and the prospect of
tourism in India. It is hypothesized that the new dimensions in tewrism wonld tead to an increase in employment
and negional income. The study used secondary data for the analysis of mew dimensions in tourism. Due 1o lack
af data since many ppes of tourtsm are yet o start in India on a large scale. It is concluded that the new
dimensions in tourism are developed in India and werldwide. Broadly rourism has contributed to increase in
government revenue of countries i the world and specifically in India the new types of tourism which are



gL Lislen pronounced lcaving 'l sound. Ullen primounced using 1 sound.

b, The stress and intonation which play an important role in English language are not found in their mother
tongue. Just by shifting the stress mark from one syllable to the other in the same word gives differemt functions
as verh and noun. e.g. ‘conduct - noun, con’duct- verb

¢, The most important interference is the sentence pattern. English has its own structural pattern. 1t should be
written in that pattern only. The word order cannot be changed like other regional language such as Tamil,
Telugu, Hindi, Bhojpuri etc....... without changing its meaning because English has lost its inflection. eg...
English- Raju buys a car [svo pattern].

. Verb has chunged according to subject gender in regional languages but in English there is no
change in verb, e.g... She buys a car. He buys a car,
e Adjectives also change according to the gender in regional languages but it is not so in English. eg..

Good brother & Good sister - genders

The sound system, the structure and the sentence pattern in the mother tongue are found to be contrary to that of
English. Apart from the problems of pronunciation, the Marathi speakers have other problems twoo. For
example, Most of the Marathi speakers of English commit some common mistakes. The /¢/ sound is used at the
end of the word when it 1s not pronounced in English. The Marathi speakers have a tendency to pronounce /t/ at
the end of the words, e.g. car, car, pure. As there i1s no article in Marathi, Marathi speakers may tend to omit it
while speaking English. They omit the definite article (‘world” in place of ‘the world’). They have a problem in
using prepositions as well. In Marathi, preposition comes after noun. e.g.

pen (N) tabla(N) + war (Prep.) wahe (V). Pen  table +on is. Pen is on the wble.

A funny example of wrong usage of “on’ is __.in Marathi
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Muze tuzys + war prem ashe. [ you + on love is/am | love you. We may translate it as it is and say * ']
love on you'

We cannot distinguish between *on’ and *above’, as Marathi has only one word for *on and above” i.e., war and
‘under’ and ‘below’ and one word for ‘under and below’, Certain verbs like “know’, *understund” are not used
in the present progressive in English but the Marathi speakers say ‘I am not understanding” in place of 1 do not
understand’. They use singular in place of plural e.g. ‘foreign thing” instead of 'foreign things)

Marathi is an SOV language i.e. @ Marathi sentence has an SOV (Subject +Object +Verb) order. Any change in
this surface order will only be possible with the change in pitch and intonation.

The normal unmarked word-order in Marathi is as shown in the example below:
raam (subject) Zaalet (Object) jaa-t-o (verh).
Ram-n  (schonl- in)  go, Ram goes o school.

And English has a SVO pattern. So students often make mistakes while speaking. The speakers have problems
with certain consonants and vowels of English. They use their equivalents from their mother wongue. They
should remember that both Marathi and English are two different languages with different sounds. Marathi is a
sylloble-timed language and the accentual pattern of Marathi is different from English. All speakers of Marathi
speech community have a tendency to use the pattern of Marathi language in their English speech.

HOW TO RECTIFY THE PROBLEMS

From ihe above information, it"s quite clear that the Marathi speakers have problems while pronouncing English
sounds. Following are some of the strategies used to rectify the problem. Lots of practice should be given to the
students so that while speaking, esp. in case of facing the interview, they will not face any problems.

To improve pronunciation, patient listening is very important. This listening will help the speaker (here the
listener) to discnmnate between sounds.

Students must be encournged to use dictionary. Tt will help them with the pronunciation of English words.

A dictation exercise may appear in different forms. First, it may consist of o whole passage incorparating target
words to be tested. It may also consist of a set of individual words incorporating the segmental or stress features
heing tested, A third interesting type of dictation consists in a cloze test: the testee is given a text from which
larget words have been removed and replaced by blanks; the examiner reads the full passage and the testee fills
in the blanks with the words he has heard. One precaution Lo take here is that the context should be as neutral as
possible; a context that is too supportive will elicit the correct word even if the student’s pronunciation of it is
faulty.

CONCLUSION

Learning & langunge is & habit to be got at, an activity to be developed, a skill to be practiced and an enthusiasm

to be caught, Hence, vigorous and regular practice should be given to the learners. It may help the learers

familiarize with English. Despite all the above efforts, Mother tongue interference may be reduced to a large

extent but cannot be eliminated completely.
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translated in to English for education, trade and literary purposes. So the learning of English can’t be ignored at
any stage.

During the post-independence time in India, English is used for many purposes - i literary ii. Legal iii. Trode
iv. Medium of instruction in higher education v. Link between states. The correct knowledge of English is
necessary for students studying in higher education in general and in professional courses in particular.
Although Hindi has been pronounced as the national language in India. it has not been followed and accepted by
many of the state governments and they use English as second langunge in educational institutions and link
language in administration and politics. Mother tongue or first language

First language is the langunge through which the child makes acquaintance with everything about it to
communicate, Mostly it may be their mother tongue. Learming of mother tongue takes place in very natural way
and through proper imitation and exposition. The language skills listening and speaking are learnt at home and
then child is sent 1o school for learning other skills such as reading and writing of the language. The child has
more exposure to use his mother tongue and possibility of getting corrected the mistake is more. Roctoal
language is learnt by birth, But the process of second language which is known as foreign tongue | I
quite different. The language skills listening, speaking precede reading and writing at schoal anly. L
foreign tongue is an artificial process, Mistakes are not corrected on the spot. No proper model tc
available in plenty. Lack of exposure 1o use the language is another reason. |

Why the interference of Mother Tongue caused while learning second language?

The interference of Mother Tongue in learning English as a second language is generally o lifelong
while speaking, reading and writing. Leamers never manage to shake off the lexical stress patie
mother tongue in their English oral production. When a child learns mother tongue his mind is a cle
he learns his mother tongue easily by imitate. But when he learns a foreign language ve. Engls
difficulties of nccepting the rules which is against the rule of their mother tongue. So the interference
tongue is felt in their learning and communication.

DIFFICULTIES OF THE LEARNERS
The difficulties of the learners while learning English ure listed as follows:

a Except English most of the Indian languages are phonetic languages. In their Mother tongue the
are used 1o produce sounds and their spoken and writing system are same. But while leamning English
to know that there is no ane - to — one correlation between spelling and pronunciation.

e.g.... ‘Listen” pronounced leaving't’ sound. Often pronounced using*t’ sound.
b. The stress and intonatsion which play an important role in English language are not found in th

tongue. Just by shifting the stress mark from one syllable to the other in the same word gives differen
as verb and noun. e.g. ‘conduct - noun, con”duct- verb

written in that pattern only. The word order cannot be changed like other regional language such
Telugu, Hindi, Bhojpuri ete....... without changing its meaning because English has lost its inflectic
English- Raju buys a car [svo pattern].

¢, The most important interference is the sentence pattern. English has its own structural pattern. | d’

d.  Verb has changed according to subject gender in regional languages but in English there is no
change in verb, e.g... She buys a car. He buys a car,

e, Adjectives also change according 1o the gender in regional languages but it is not so in English.  e.g..
Good brother & Good sister — genders

The sound system, the structure and the semtence pattern in the mother tongue are found to be contrary to that of
English. Apart from the problems of pronunciation, the Muorathi speakers have other problems two. For
example, Most of the Marathi speakers of English commit some common mistakes. The /r/ sound is used at the
end of the word when it is not pronounced in English. The Marathi speakers have a tendency to pronounce /r/ at
the end of the words. e.g. ear, car, pure. As there is no article in Marathi, Marathi speakers may tend 1o omit it
while speaking English. They omit the definite article (‘world’ in place of “the world"). They have a problem in
using prepositions as well. In Marathi, preposition comes after noun. e.g.

pen (N) tabla{N) + war (Prep.) aahe (V). Pen tahle +on is. Pen is on the table.

A funny example of wrong usage of “on’ is ...in Marathi
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Maze tuzys +war prem aahe | you + on love isfam. |love you. We may translate it as it is and say *°l
love on you'

We cannot distinguish between ‘on’ and “above’, as Marathi has only ane word for ‘on and above” i.e., wur and
‘under’ and ‘below’ and one word for ‘under and below’. Certain verbs like ‘know', ‘understand’ are not used
in the present progressive in English but the Marathi speakers say 1 am not understanding’ in place of ‘I do not
understund’. They use singular in place of plural e.g. “foreign thing” instead of *foreign things)

Marathi is an SOV language i.e. a Marath sentence has an SOV (Subject +Object +Verb) order. Any change in
this surface order will only be possible with the change in pitch and intonation.

The normal unmarked word-order in Marathi 1s as shown in the example below:

ruam (subject)  Saalel (Object)  jua-t-o (verh),

Ram-n  (school- in)  go. Ram goes to school

And English has a SVO pattern. So students often make mistakes while speaking. The speakers have problems
with certain consonants and vowels of English. They use their equivalents from their mother tongue. They
should remember that both Marathi and English are two different languages with different sounds. Marathi is a
syllable-timed language and the accentual pattern of Marathi is different from English, All speakers of Marathi
speech community have o tendency to use the pattern of Marathi language in their English speech.

HOW TO RECTIFY THE PROBLEMS

From the above information, it’s quite clear that the Marathi speakers have problems while pronouncing English
sounds. Following are some of the strategies used 1o rectify the problem.  Lots of practice should be given to the
students so that while speaking. esp. in case of facing the interview. they will not face any problems.
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ABSTRACT

This paper tries to find owr the problem areax in pronunciagion faced by vemaciular speakers of English and it
also tries to find out the causes of these problems of mother tongue (L1) interference’ pull. After taking into
consideration the problems of the learners, it also tries to suggest some pedagogical measures so that the
problem of (L1) imterference will be not eradicated totally but certainly will be reduced to some exient. The
authar ensiires the possibilities of aveiding mother tongue interference in learning English. It is not easy task to
make learners talk in English casily and fluently withowt inverference of their mother tongue. This paper focuses
on some parts of the grammar topic only which interrupt the learners. Interference of mother tongue is a
lifelong experience; it cannor be eliminated but can be reduced This article is geared rowards thar.

Kevwords: Language, mother tongue, translation, interference.

OBJECTIVES
*  To understand the importance of language.

*  To assess the interference of mother tongue on second language.
+  To analyse the difficulties of learners.
= To suggesl some remedies.

WHAT IS LANGUAGE?

Language is only humane. It is used for expressing our thoughts and ideas by modulating the sounds. It is for
communication purpose. It is God's gift to man to interact with others and to communicate meaningfully at
various levels such as personal, social and intellectual. Language means cultivating and developing some kinds
of patterns which are used by a social group. Language is a system related with sounds, words and structures. It
is o system of symbols, A language is known by its clarity and refinement. Articulation is the key word in a
language. The study of language is known as ‘linguistics’. Language plays an important role in all activities of
life. The intense need to communicate our thoughts to others creates an urge in man which helps 1o develop
gestures with sounds crystallized later into a variety of languages. Thus language arises out of an accepted code
of communication. Language is one of the chief factors of mankind. It helps 1o grow knowledge and wisdom. It
has been realized in many Forms,

FUNCTIONS OF A LANGUAGE

The muin function of the langusge is for communicating the common experience of human beings. Each
lunguage is the best manifestation of the culture of the people. But there is a misconception that there is an exact
equivalence within the languoge and every language hos graphical expression. Bul in reality it is not so.
Language is culture — preserving as well as culture- transmitting. Descartes said, “Thanks to Language, Man
became Man". The ideology inscribed only in the language can be challenged. Language reflects the deep
rooted attitudes enshrined in our minds. Communication and human needs are unguestionably linked. Language
is the embodiment of culture. The use of langunge primarily involves in two processes. One is making the
sounds of speech with the help of our vocal cords and another one is hearing others speech sounds through our
ears,

IMPORTANCE OF ENGLISH LANGUAGE

Out of all the languages in the world, English is considered as the international language. There are some
reasons why English is so important and many peaple attempt to learn it. Taking up a professional degree in the
higher level of study, English being inevitable, Sound knowledge and mastery of English can’t be set aside. For
emplayability in the present setup and ¢communication English plays a sigmificant role, Every organization is in
search of qualified, talented, smart and confident employees. English place a vital role in higher education,
research, for aesthetic aspect and employment too in this modern scenario. We are at present a member of the
global village. Communication is possible mostly through English. It is used as a link language. Reference
hooks necessary for carrying out higher education and for research are available mostly in English langunage.
Books from many languages are translated to English language in order to enable the non — native speaker
benefil in their day to day life. Many valuable books in Tamil, Hindi, Chinese, Sinhalese, Telugu, are being
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translated in to English for education, trade and literary purposes. So the leamning of English can't be ignored at
any stage.

During the post-independence time in India, English is used for many purposes — i. literary ii. Legal iii. Trade
iv. Medium of instruction in higher education v. Link between states. The comect knowledge of English is
necessary for students studying in higher education in general and in professional courses in particular.
Although Hindi has been pronounced as the national language in India, it has not been followed and accepted by
many of the stute governments and they use English as second language in educational institutions and link
language in administration and politics. Mother tongue or first language
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CONTACTLESS CARDS ARE SAFE TO USE: MYTH OR REALITY.
A STUDY TO UNDERSTAND THE FINANCIAL LITERACY AMONGST INVESTORS

Dr. Pallavi Shah

“Swipe karo, aaish karo” was the moto of the of first decade of the 21 century, wherein person irrespective of

age was happily using his debit/credit card for shopping. The Digital India movement of the NaMo Government

also boosted the use of plastic money. Ever since the demonetisation people are afraid of hoarding spare cash at

home and are seen transacting using digital wallets more frequently. PayTm recorded the highest registration in

a single day (over 130 million registration) & ever since then people were happy to use plastic money instead of
Ophysical currency. What if banks provided something more of innovation to the traditional cards?

CONTACTLESS CARDS: INTRODUCTION

Contactless payments are becoming increasingly popular as it is faster and easier alternative than to enter PIN
for every card transaction. It allows you to make a payment by tapping your contactless card on a payment
terminal and complete transaction without any authentication. Short range proximity contact will require 2 cm to
10 cm distance from the portal to tap and make the payment in less than 1 second as opposed to 10 in the
traditional cards.

COMPONENTS

These cards are embedded with RFID (Radio Frequency Identification) or NFC (Near Field Communication).
These could be stored in form of digital wallets, payment apps in smartphones or devices. No signature is
required for verification which provides a small window for fraudulent activities. EMV (EuroPay, Mastercard
and Visa) chip that is stored in the card provides larger spectrum for the point of sale transactions. Contactless
transactions could be traced back to early 2007’s.

LAWS GOVERNING CONTACTLESS CARDS

RBI has made only a bye-law to prevent misuse by keeping a Rupees Two Thousand cap on authentication less
transaction; however, no strong security measures are being made by Central Banks. Further, the magnetic strip
cards are disbanded, bank have started to issue Contactless Cards altogether; irrespective of the need or desire of
the customer. It has led to a great grievance amongst investors especially of the age group above 40 years. The
banks are making excuses to push the contactless cards and creating hoax that traditional cards would not be
effective, they will be worthless etc. however in truth, the traditional magnetic strip cards would be still in use,
but the transaction limit would be set up to rupees two thousand only.

Electronic Fund Transfer Act (EFTA) is the federal law that governs all the financial transactions using plastic
money or e-commerce in the United States of America & on the same footing Indian Parliament has drafted an
act called as “The Payment and Settlement System Act, 2007.” The act has several classical features o tackle the
present scenario in Indian Financial World.

The key areas of the act are:

1. Discretion of the RBI to make Committee to authorise and supervise payments

2. Authorisation of Payment Systems

3. Regulatory and Supervisory powers of the RBI

4. System Providers, duties & powers

5. Dispute Redressal Mechanisms

6. Classifications of penalties for default, fraud or misuse of sensitive information & other offences.

Even after such a regulation the banks are still seen to be working as loose canons and issuing cards without
consultation of the regulators or marginally using grey marketing strategies to lure customer base. Several
customers are facing irritation and agitation as the banks are forcing them to use the newly formed contactless
cards instead of traditional ones.

FUTURE OF CONTACTLESS CARDS

India is a country of mass opportunities. Similarly, financial world is also quite dynamic in India. Prior
Demonetization, no one had wondered that digital wallets, smart cards, plastic money etc could be used so
widely and extensively. But with just one stroke of legislative amendment, the government brought us all
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towards the edge of discarding all the currency transactions and accepting the e-commerce methods to pay the
bills. Below are the areas in which we could expand the horizon of the contactless cards in near future.

1. Grocery
2. Fast tags
3. Fast food joints

4. Convenience stores

5. Public transport

Many a time we struggle to keep the adequate change, we don’t have the required cash, we are bored to stand in
ATM que etc. so to change all this, we have to carry this plastic money/cards and just swipe whenever we are
needed to make payment. The above are the areas where we spend less than rupees two thousand. Hence a
special card for such transactions would solve all the solvency issues.

SECURITY FEATURES THAT COULD ENHANCE THE CONFIDENCE OF THE CUSTOMERS
Safety and security of the deposit is the primary criteria which customer undertakes to decide his banker. Using
various latest software and technological advancements the banks are providing secured gateways. EMV chip
cards have a unique feature that they cannot be duplicated like the magnetic strip cards. Also, two-way
verification, OTP, PIN etc improve the security protocols. A secured customer is a happy customer.

QUESTIONNAIRE
a. Are you aware of contactless debit/credit cards?

b. Is your bank providing contactless debit/credit cards?

¢. Do you feel safe using contactless debit/credit cards?

d. Do you think contactless debit/credit cards have prosperous future?
e. Are you aware of safety guidelines to use debit/credit cards?

f.  Did your bank force contactless debit/credit cards on you?

Thus, we could see from the following summary of Questions (a), (b), (¢) and () that irrespective of the fact
that whether the customers are aware about the contactless cards or not; bank is aggressively dumping the card
on the customers against their will. Also, no awareness campaign has being instigated by the bank to spread the
knowledge about the contactless cards. Banks threaten the customers that their magpnetic strip cards would be
invalidated from an effective date and also, they would be blocked. Such unethical practices are being frowned
upon and banks are facing suit for malicious treatment to customers and spreading false information affective
decision making of the investor. Such are serious cases of misrepresentation making it offence considering the
fiduciary responsibility banker has towards his investors.

a. Are you aware of contact-less debit/credit cards?

2R ICSpanyR s

Yes ~17 (80.7%)

No 6{21.4%)

Mayve -5 {17.9%)

As you can observe in the above diagram that the majority of the public is aware about the contactless cards,
digital wallets or plastic money through the advertisement made by Apple pay, Fitbit pay or Samsung pay.
Private companies have now stated to launch their own digital wallets to make it possible to attract crowd to
their apps and also provide a one go click payment gateway. The starting of the contactless cards was by
Samsung Pay which through its Galaxy S8+ smartphone had launched tap to pay feature. Now even Google Pay
app uses the same level of technology to make payment to nearby peoples. Still the rate at which the investors
are moving towards such gateways are at snail’s pace.
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b. Is your bank providing contact-less debit/credit cards?

L eespanses

Clearly as many as 37% of the sample isnt aware as of whether their bank is providing them the service of the
contactless card. This is because the bank is not involved in aggressive marketing of the featured card. However
the 42% people who responded yes are the samples who have recently opened their bank account or have being
given a new contactless card by the bank in recent time. And the left universe is still ignorant about the
development in the e-commerce payment systems. Its is hence to be seen that the customers are being made
aware about the ongoing trends. This may be done by:

a. Mail
sending across mails to all the customers. Such a signature mails should include all the relevant details about
the card and along with it its image and descriptions. Also the mail should contain a link to the YouTube
channel of RBI where it has made a video stating all the key components of the cards, Do’s & Don’ts and
also the safety guidelines. Finally a safety manual should be accompanied in the attachments stating
precautionary measures undertaken by the customers.

b. Advertising
hoarding on the street, bus, bridges etc that catch an eye of the customers are effective tool to generate
awareness amongst the public. Spots selected should be such that they will be easy to spot, attractive and
also efficently selected to ensure attention span of larger audience.

c. Banners on site of each branch
are method of cheap and passive advertising. People become aware of the hoarding once they are in the
branch waiting for the banker to attend to their query. Also a help desk could be established so as to guide
them in proper way.

d. Direct Commercial Messaging
Direct bulk messaging to the customers so as to generate a buzz. Sometimes inviting them to the branch and
directing them to the card enrolment. lts an ongoing process and will be requiring a frequency in the
campaign to make it successful.

e. On-Site Demo
the customer should be invited to the home branch and a demo about the operation of the card should be
given to him. Also the information should be stated patiently and in a manner where any normal customer
would understand the concept, functioning and the operations

Moreover the manager has to ensure that the advertisment is not over the limits causing customers to feel
irritated or unsecured about using either traditional or new contactless cards. Balanced advertisement campaign
strategy should be implemented. :

e. Are you aware of safety guidelines to use debit/credit cards?
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RBI has made it a mandate to all the banks that while issuing any card, a standard broucher as to “how to keep
the transaction safe” guidelines are to be provided. Standard drafted publication is then send across all the
channels to the investor. Hence, over 55% of the universe knows the safety features. Few are still ignorant about
the protocols and that is the reason why there is occurance of cyber offences. 45% of the sampel survey are not
aware about the safety guidelines.

Many people have habit of writing the PIN on inside cover of ATM cards or on the card itself which makes it
even easier for the theifs to steal the money from the accounts. This was pretty basic example of the negligence
as a part of the customer.

0 f. Did your bank force contact-less debit/credit cards on you?

28 respannes

® Yes
@ No
@ Mayve

!
! :
1 i

The sample suggests that the bank did not approach them with the offer to enrol for the new contactless card. As
they were not aware of the fact of existance of the cards (as no effords from their banks are being made to
promote) the result is biased towards bankers nor using shady market practices to push the sale of contactless
cards. However certain customers feel that they are being targeted by the bank and the card is being pushed to
their disposal using various carrot and stic theories. Few of them being :

a. The old card would be discontinued or be inoperational
b. RBI has made rule to forbid use of magnetic strip cards

¢. They directly send the new card at the address of the customer accompaning with letter stating that older
cards is to be returned.

This is a serious allegation that many of the reported law suits are suggesting. That the bank has mis-informed
the customers about the traditional magnetic strip cards being discontinued and forced them to enroll for the
contactless cards. We are now on verge of making it a mission to stop banks from promoting cards using such a
strategies. '

CONCLUSION & SUGGESTIONS

Having countless potential and opportunities, the bankers should not indulge into unfair practices to boost the
product. The Indian public is still in its early cradle stage to adopt digital marketing pratices. However effords
are to be made so as the small scale daily transactions like FMCG, Grocery, Railway Ticket, Movie or Shopping
ele could be easily handled by the contactless card (just one tap and paid!). Many companies have issued their
own digital smart cards so as to push the innovation into the market. For eg. Fitbit has a scan option installed in
its own fitness band so as to allow the user to store the card information into the band and scan accordingly.
(thus the athlete wouldn’t need to carry his wallet when he is on routine jogging.) Sometime we don’t even need
to carry the card as the image of the card is stored in the smartphone, all we need to do is scan using the phone.
But all we need to do is allow the public to adjust to the speed of technology. Excess hurry would cause chaos,
panic and leading to too many frauds, theft and simphoning. Respect the adaptability and welcome to the new
age of digital advancement.
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10. Women Entrepreneurship in New Era:
Opportunities and Challenges

Dr. Pallavi Shah
NKTT College of Commerce and JTT College Thane (W).

Abstract
Entrepreneurship serves as one of the important part of economic development of the
country. It is one of the largest sources for capital accumulation. In fact economic growth is the
result of the efforts taken by the entrepreneurs. Similarly entrepreneurs can enrich the economic
growth by their actions and decisions. Now many have begun to realize that for achieving the
goal of economic development, it is obligatory to promote entrepreneurship both qualitatively
and quantitatively in the country. Only active and enthusiastic entrepreneurs fully discover the
potentialities of the country’s available resources — labour, technology and capital.
Introduction
In under developed economies the need of entrepreneurship is been recognized as the
major factor of growth in an economy. As the number of entrepreneurs increasing in an economy
the growth rate is high, reduction of employment and it also helps in the economic growth of the
country. Entrepreneurship serves as a facilitator of economic development of the country. It is
one of the largest sections for capital accumulation. In fact economic growth is the result of the
efforts taken by the entrepreneurs. Similarly entrepreneurs can dictate the economic growth by
their actions and decisions. Now many have begun to recognise that for achieving the goal of
economic development, it is necessary to promote entrepreneurship both qualitatively and
quantitatively in the country. Only active and enthusiastic entrepreneurs fully explore the
potentialities of the country’s available resources — labour, technology and capital.
Keywords: Women entrepreneurship, challenges entrepreneurship development,
Key Elements of Entrepreneurship
e  Innovation
e  Risk taking
e  Vision
e  Organisational skill
e  Optimistic
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e  Technical & communication skill
¢ Qualitative Decision making ability
Women Entrepreneurship

Government of India has defined women entrepreneur is “ an enterprise owned and
‘controlled by a women having a minimum financial interest of 51% of the capital and giving at
least 51% of the employment spawned in the enterprise to women”.

In most countries, regions and sectors, the mainstream of business owner/managers are
male (from 65% to 75%). However, there is increasing indication that more and more women are
becoming interested in small business ownership and actually starting up in business. In addition,
rates of self employment among women are increasing in several EU countries. Although there
are no official statistics relating businesses to the gender of their owner/manager, there is a good
deal of evidence to suggest a significant increase in female entrepreneurship.

According to the Women’s Financial Network, women start businesses at two times the
rate of men. While women are starting more businesses than men, they find it harder at the outset
to grow their businesses and admittance venture capital. Women entrepreneurs constitute 10 %
of the number of entrepreneurs in our country. "All over the world there is a realization that the
best way to challenge poverty and enable the community to improve its quality of life is through
social utilisation of poor, especially women into self help groups. Ever since independence a
number of innovative schemes have been thrown for the upliftment of women in our country.
Indian government has taken lot of initiatives to strengthen the institutional rural credit system
and development programmes. Viewing it in the welfare programmes of Ninth Five Year Plan
(1997-2002) and shifting the concept of Development to Empowerment. The Indian government
implemented the approach of Self Help Groups (SHGs) to uplift the rural poor women. The
empowerment of women through Self Help Groups (SHGs) would lead to benefits not only to
the individual woman and women groups but also the families and community as a whole
through collective action for development. Most women business owners in Indian organization
were either housewives or fresh graduates with no previous experience of running a business,
These women business owners were in conventionally women - oriented business like garments,
beauty care, and fashion designing, which either do not require any formalized training or are
developed from a hobby or an interest into a business, The classic example will be of herbal
queen Lady Shehnaz Hussain who started her herbal-based treatment from a relatively small
scale. In fact, she started literally from her kitchen domain to a chain of beauty parlors certainty

out across the nation and world.
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AIMS, Objectives and Methodology

The main objective of the research was to identify the significant issues and problems
facing women entrepreneurs (i.e. women running their own businesses), co-entrepreneurs (i.e.
female entrepreneurs assisting their spouses) and entrepreneurs from indigenous minorities,. It is

a descriptive research work carried out by the researcher. Secondary data is the source for this
study.

Role of Women Entrepreneurs
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According to Sixth Economic Census released by the Ministry of Statistics and
Programme Implementation, women constitute around 14% of the total entrepreneurship i.e. 8.05
million out of the total 58.5 million entrepreneurs, noted the Vice Presidentof India, M. Venkaiah
Naidu. Out of this, 2.76 million women constituting 13.3% of women entrepreneurs work in
agriculture sector whereas 5.29 million women constituting more than 65% work in non-
agriculture sector. The average employment in women-owned enterprises is meager 1.67.

PRy 2018 2018

Contribution of women in different sector as per Industrial economic survey 2017-18
Reasons for the rise of women entrepreneurs

e Overall changing perception of entrepreneurship
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*  Better access of education
®  Increasing social acceptance of women entrepreneurship
*  Better infrastructure, especially in technology
. Better access to finance
¢ Rise of Role Models
Current Senario of Women Entrepreneurs
Since the 21st century, the status of women in India has been changing as a result to
growing industrialization and urbanization, occasional mobility and social regulation. Over the
years, more and more women are going in for higher education, technical and professional
education and their proportion in the workforce has also been increased. With the spread of
education and awareness, women have shified from the kitchen, handicrafts and traditional
cottage industries to non-traditional higher levels of activities. Even the government has laid
special prominence on the need for accompanying special entrepreneurial training programs for
women to enable them to start their own speculations. Financial institutions and banks have also
set up special cells to assist women entrepreneurs, this has rebound the women entrepreneurs on
the economic scene in the recent years although many women's entrepreneurship enterprises are
still remained a much neglected field. However, for women there are several handicaps to enter
into and manage business ownership due to the deeply embedded traditional mindset and strict
values of the Indian society. Lets us look at what these obstacles that are faced by women
entrepreneurs.
Challengesfaced by Women Entrepreneurs
The problems and constraints experienced by women entrepreneurs have resulted in
restricting and inhibited the expansion of women entrepreneurship. The major barriers
encountered y women entrepreneurs are displayed in the chart.
1. Financial Challenges
The majority of women business owners have had to rely to a significant extent on self
generated finance during the start up period of their business. Bank loans and grants have only
been used in a minority of cases and have usually been accompanied by some form of self
generated finance. The availability of bank credit appears to increase once businesses become
established and a good relationship with the bank has been developed. Banks are reported to
have been more approaching in the provision of loans once a business has begun to demonstrate
a track record. Because of limited funds, they are not able to stock new materials and spend on

advertising,
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2. Administrative and regulatory requirements

1ssues of female entrepreneurs. Micro enterprises of all types can experience problems in

meeting administrative and regulatory requirements, because of the disproportionate effect of
compliance costs on small companies compared with large firms. As a consequence, it is not
surprising that almost half the support organizations specializing in support for female
entrepreneurs identified a problem for their clients in this respect. At the same time, with a few
exceptions, administrative and regulatory barriers more significant for female owned businesses
than for male owned firms of a similar size.

3. Lack of management skills or training

Women entrepreneurs lacked management skills to a greater scope than small businesses
in general, possibly because of their lower propensity to have had previous business experience
Although difficulties in accessing business advice or support appears to be a minor rather than
major problem for women entrepreneurs, a significant minority of specialist organizations felt
than women are particularly disadvantaged in this respect. Difficulties with language caused
problems for their clients or members, with five feeling that women faced specific complications
in this respect.

4. Marketing problem

A lack of sales and marketing skills was the most commonly reported problem faced by
female entrepreneurs, afier finance. The fact that this is a characteristic shared with many other
micro enterprises and small firms does not make it any less important to female entrepreneurs. It
may be seen as part of a general need to raise the level of management skills and experiences in
female owned and other small businesses.

5.Technology challenged
Access to technology and problems with intellectual property protection were regarded as

problems for women entrepreneurs. The lack of computer knowledge of employees is a major
problem as computer skills are a key part of the business. Another firm used computer
extensively for word processing, desk top publishing, e-mail and research purposes but saw no
value in increasing their use further.

6. Lack of confidence |
As women are accepting a subordinate status, as a result they lack confidence of their

own capabilities, Even at home, family members do not have much faith in women possessing

the abilities of decision-making,

- - 7
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7. lack of working capital
To be women and to do something on their own becomes quite difficult for them because
of lack of access to funds as women do not possess any tangible security and credit in the
market. Before marriage she has to depend on father and after marriage she has to follow the
footsteps of the husband. As such, women do not enjoy the right over the property of any form
and they have limited access over external sources of funds, even getting loans from either a
bank or financial institution becomes exceedingly difficult.
8. Limited accessibility
Due to primary household responsibilities towards her family, her time gets divided
between the two worlds. She has reserved timings for work due to which, she is not in a position
to travel frequently and be away for longer periods. Thus, her mobility is restricted. This also has
an implication on business.
9. Male dominated society
A woman is controlled by men in her family as well as business. Often she has to obtain
permission from men for almost everything. They are not treated as equals. Her freedom is
restricted. She always has to consult and get consent of men.
10. Low risk bearing ability
This is so because right from the childhood, her parents take decisions for her and after
marriage her husband takes over. She is endangered throughout and thus the risk bearing ability
gets reduced.
11. Socio-cultural complications
Woman has to perform numerous roles be it familial or social irrespective of her career as
working woman or an entrepreneur. In our society, more importance is being given to male child
as compared to female child. This mindset results in lack of schooling and necessary training for
women. As a result this impediments the progress of women and handicap them in the world of
work.
Suggestions
e  Women entrepreneurs also explored their perceptions of the types of support that might
be most helpful for them in addressing the issues and problems that they are facing.
¢  Financial Support: Special schemes should be implemented whereby women can get
bank loans at decent conditions and at concessional rate of interest.
e  Child responsibilities: More childcare facilities should be provided to fit women
entrepreneurs’ needs. This would entail extended opening hours or flexible opening
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hours according to the woman entrepreneur’s needs. Instead measures should be taken
for fathers to be in the position to take parental leave, and men should be encouraged to
take the leave.

*  Householdwork: It should be made easier for women entrepreneurs to get help for
their households, and initiatives like the “cheques services” implemented by the
Belgian government should be copied. This system would improve the work load of the
female entrepreneurs and at the same time decrease the number of unemployed persons.

*  Working time: Self-employed women should be encouraged to employ on a part-time
or full-time basis at least one person so that they have more time for their family and
can take interest in other occupations, actively contribute in decision-making bodies.

*  Training, advice or consultancy targeted solely or mainly at women entrepreneurs

®  Working time: Self-employed women should be fortified to employ on a part-time or
full-time basis at least one person so that they have more time for their family and can
take interest in other occupations, actively participate in decision-making bodies.

e Equal opportunities policies aiming for equal access for women to services.

¢ Need to have network with other firms to generate business and access informal advice.

¢  Encouraging and assisting relevant business support initiatives

e  Wild Women Entrepreneurs (Wild WE), the leading networking organization for
women entrepreneurs, declared today that the organization has entered into a
partnership with Ready Talk to help area women enhance their professional
development without restrictions.. It is also found that compared to men, women were
less concerned with making money and often choose business proprietorship as a result
of career disappointment. Secondly, women find entrepreneurship as a tool of meeting
their career needs and childcare role.

Conclusions
In most countries, regions and sectors, the majority of business owner/managers are male

(from 65% to 75%). However, there is increasing evidence that more and more women are
becoming interested in small business ownership and/or actually starting up in business. Women
are working in this multifaceted world. The organization scenario changes like a kaleidoscope
with every responsibility, accountability and multiple pulls and pushes, which women have faced
and came out with success. In addition, rates of self employment among women are increasing in
several countries. Although there are no official statistics relating businesses to the gender of
their owner/manager, there is a good deal of evidence to suggest a significant increase in female
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entrepreneurship. One consequence of this is that women are a relatively new group of
entrepreneurs compared with men, which means that they are more likely to run younger
businesses. This in turn has some implications for the problems they face and their ability to deal
with them,
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THE CORPORATE SOCIAL RESPONSIBILITY AND CORPORATE GOVERNANCE - A TOOL
FOR BUSINESS ETHOS

Pallavi Shah

ABSTRACT

This paper intends to explore Role of CSR & CG in Business growth. Expansion and economic development.
The Changes to society and the business environment at the beginning of the 2lst century that brings
Corporate Social Responsibility (CSR) and Corporate Governance (CG) under the spotlight with ever-
increasing levels of shareholder, public and governmental scrutiny. CSR and CG are quickly becoming
watchwords for every boardroom, major investor and all other organizational stakeholders at larger extend.
The emerging need is to demonstrate that the organization is directed, managed, organised and internally
controlled with thorough consideration of stakeholders’ expectations and of the impact of the organization on
stakeholders — economically, environmentally and socially.

Both CSR and CG are concepts that allow organizations to operate profitably yet in a socially and
environmentally responsible manner to achieve business sustainability and stakeholder satisfactions is
concerned with the impacts that the activities of an organization have on the social, Environmental and
economic environment in which it operates. CG is concerned with the Manner in which the senior management
or Board of Directors direct, manage and control the Organization and relate to shareholders. The concepts
cannot be mutually exclusive but merge Together, each offering a different yet complementary perspective on
the activities of an organization, to form a robust strategic business management tool. The aim of the CSR and
CG management system is to define, understand and improve the balance between entrepreneurship and ethical
practice. Organizations must demonstrate this core organizational competence, not only to investors but also to
other stakeholders, to comply with requirements of the escalating CSR and CG agendas. In other words,
directors and managers of organizations must run their businesses profitably yet also be accountable for the
impact of the actions of their organizations. Therefore, the key challenge for organizations is to find sustainable
solutions that address their ‘Triple Bottom Line (TBL)’, i.e. economic, environmental, and social aspects of
their performance based on dialogue with their stakeholders. The development of this CSR and management
system provides the roadmap to meet this CSR and CG sustainability challenge. It takes a practical ‘real world’
approach to both subjects. What is certain is that CSR and CG requirements have evolved and will evolve over
time — hence the need for a flexible management system to manage measure and improve the effectiveness and
compliance of CSR and CG.

Keywords: Corporate Social responsibilities, Corporate Governance, Business development .Economic
Development & Growth, Human resource management, stakeholders.

INTRODUCTION

Corporate Social Responsibility (CSR), can be described as, the continuous commitment by corporations
towards the economic and social development of communities in which they operate. The concept of corporate
social responsibility of large industrial groups has occupied a prominent place in the greater national discourse
on economic issues since the pre-independence era in India. Gandhi described large business as ‘trusts’ of the
‘wealth of the people’ and thus emphasized on the larger social purpose that industrial wealth should serve in
independent India. In the early days of the post- independence period, the Indian state under the heavy influence
of Peruvian socialism encouraged private industries to play an active role in the economic and social
development of the backward sections of the society, while at the same time setup a mammoth public sector for
serving larger societal interests. As Nehru’s gentle socialism gave way to the more radical policies of
nationalization and extensive state regulation of the Indira Gandhi era, industrial groups desperate to avoid the
draconian state policies and regulations in economic affairs resorted to large scale corporate welfare programs
to demonstrate that private wealth also played a important role in poverty alleviation and the socio-economic
development of the nation and was not anti-people.

ROLE OF CSR
* Boost in brand image and reputation.

* Increased sales and customer loyalty.

* Reduction in operating costs.

* Higher productivity and quality.
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* Attract and retain employees.
* Reduced regulatory oversight

OBJECTIVE
To Study the Importance of CSR

To Study the Role of CSR in modern Business
To understand the Key Drivers of CSR in Business
To understand the positive changes in the business aspect through CSR & CG

CURRENT SCENARIO OF CSR IN MODERN BUSINESS WORLD
There is a growing awareness that business needs to manage its relationship with the wider society at larger

CSR is becoming a leading principle of top management and of entrepreneurs. The number of observations in
research in this field clearly delineated models, leadership competencies, accountability, and structure of

Business Ethics, being a vital part of Modern Concept of CSR, has been low profile in Business Publication and
Business School Curriculum, has suddenly gained status. The word, "ETHICS" was once considered irrelevant
by corporate loyalists but now discussion of it is increasingly seen as not only important but also as critical to a
company's success. Till the 1990's Indian corporate regarded Business Ethics as a mere extension of
Philanthropy. Although corporate giants like TATA(s) and BIRLAC(s) contributed generously to Philanthropic
causes, it was only after the concept GML of Resources (Globalization, Mobilization and Liberalization of
Resources) was introduced by Dr. Manmohan Singh (The Then Finance Minister of India) that the
Philanthropic Concepts broadened.

Today consumers have:

1. A substantial increase in buying power of consumer

2. A greater variety of available goods and services at larger extent

3. A greater amount of information and details about practically anything,

4. A greater ease in interacting , communicating and placing and receiving orders
5. An ability to compare notes on various Products and Services

These benefits have come in the way of consumers because with continuous change and development of the
society is becoming literate and practical. This literacy of the society has led to the development of a concept
called "Corporate Social Responsibility (CSR)".

IDEAS AND DETAILS

In developing countries like India, it is being clearly seen that the ground realities like unemployment,
availability of basic amenities, corruption, poverty, weak education system etc... are not being looked into
"Practically”. The viability of the Government schemes, policies and Projects are under the scanner. The
question that arises at this juncture — Is it the Responsibility only of the Government?

From the view point of renowned academicians, both the Public and the Private Sector has to play a Vital Role
to create an increasing database of customer on the concept of an all-round CSR need to be put in place.

CSR may have become a hot and famous topic in some management circles for the past few years, but for a
significant proportion of ordinary employees it is completely irrelevant. This is because CSR has not been made
to understand down the line particularly.

295




International Journal of Advance and Innovative Research ISSN 2394 - 7780
Volume 6, Issue 1 (XXXV): January - March, 2019 -

sSociat - ( sEthics and
Accountability ) Human
and Social ROSOUICeS

nvestment

Eavironment

sEnvironment sLorporate
Protection and Greranace
Sustainability andd Ecanomic

Responsibility

J

KEY DERIVER OF CSR

1) The concept of Ethical consumerism

Over the last two decades can be linked to the rise of CSR Industrialization in many developing countries
improving and accelerating as a result of technology and globalization. Consumers are becoming more aware of

the environmental and social implications of their day-to-day consumer decisions and are beginning to make
purchasing decisions related to their environmental and ethical concerns.

2) Transparency, accountability and trust.
Business has low ratings of trust in public perception and aspects. There is growing expectation that companies

will be more open, more accountable and be prepared to report publicly on their performance in social and
environmental aspects. f

3) Increased public expectations of business.

Globally companies are expected to do more than merely provide jobs, employment opportunities and
contribute to the economy through taxes and employment. As corporations pursue growth through globalization,
they have encountered new challenges and strategies that impose limits to their growth and potential profits.
Global competition forces multinational corporations to examine and test not only their own labour practices,
but those of their entire supply chain management from a CSR perspective.

4) Employee motivation and training Progrmme.

A KPMG survey of 1600 of the world's largest companies across 16 industrialized countries, including
Australia, examined why they are committed to corporate responsibility and what influenced the content of the
reports. By the survey almost half of the world's largest companies believe employee motivations a key driver
when it comes to corporate social responsibility and CG.

5) Laws and regulation.

Independent mediators, specially the government, making assurance that corporations are prevented from
harming the broader social good, including people and the environment. Governments should set the agenda for
social responsibility by the way of laws and regulation that will allow a business to conduct them responsibly.

6) Stakeholder priorities and interest.
Increasingly, corporations are motivated to become more socially responsible because their key Business
stakeholders expect them to understand and address the social and community issues that are important to them.

[ Stakehotders |

L
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As far as the community is concerned, it gives the business the right to build or rent facilities, benefit from the
tax revenues raised in the form of local services, infrastructure, etc. In return for their services, the firm should
act in a responsible way. The firm cannot expose the community to unreasonable hazards and hurdle in form of
pollution and toxic waste. A firm's responsibility towards the society includes:

* To Respecting human rights and democratic institutions,

* To Supporting public policies and practices that promote human development through harmonious relations
between business and other segments of society.

* To Collaborating with such activities that aim at improving the standards of health, education, work place
safety and economic well-being,

* To Promoting and stimulating sustainable development and playing a leading role in preserving and
enhancing the physical environment and conserving the earth's resources,

* To Supporting peace, security, diversity and social integration: respecting the integrity of local cultures,

* To Encouraging charitable donations, educational and cultural contributions and employee participation
in community and civic affairs

Therefore business and society are bound by contracts and agreement as such in which they operate. While
business is expected to create wealth, financial assistant and provide opportunity for employment, society is
expected to provide an environment conducive for positive business. As business depends on the community
and say society in which it operates, society also expects positive business to make its contribution and assistant
to the community. This can include providing the necessary goods and services, employment opportunities for
the members of the community. The best example can be cited is of TATA Groups in Jamshedpur and Small
Scale Industries under AIADA in Jamshedpur. They have a symbiotic relationship with the help of which a
huge amount of skilled semi-skilled and unskilled labourers are employed over their . The development of the
remote villages in the outskirts of the city has taken place at larger extend. Rural industrial employment have
grown positively because of which individual business have come into existence. The average family income
has increased and improve standard of living,

To successfully implement the social responsibility the firms should first audit and examine its resources and
capacity so that it can add real value to its activities over all . They are:

* To Set practical, clear and achievable objectives,
* To Identifying the primary aim of the programs that the organizations want to be involved in,

* To Having some well-defined criteria for choosing beneficiary organizations like health care, education,
basic requirement .

* To Clearly identify what not to support,

* To Having fixed budgets for specific programs and policies

* To Appoint specialists and other required staff for organizing and delivering the support,

* To Install systems for report evaluation, feedback and change,

* To Processed information obtained from these activities have to be updated on a regular basis,

Besides taking up specific projects for their social responsibilities, the corporate sector is also expected to create
wealth and jobs. Different stakeholders of a company have different expectations of the company.

STAKEHOLDERS AND THEIR EXPECTATIONS

STAKEHOLDERS AND STAKEHOLDERS AND THEIR EXPECTATIONS

THEIR EXPECTATIONS STAKEHOLDERS AND THEIR Secondary
EXPECTATIONS

STAKEHOLDERS AND STAKEHOLDERS AND THEIR e Added value

THEIR EXPECTATIONS EXPECTATIONS

STAKEHOLDERS AND STAKEHOLDERS AND THEIR ¢ Work satisfaction

THEIR EXPECTATIONS EXPECTATIONS

STAKEHOLDERS AND STAKEHOLDERS AND THEIR ¢ Quality

THEIR EXPECTATIONS EXPECTATIONS
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STAKEHOLDERS AND STAKEHOLDERS AND THEIR o Security

THEIR EXPECTATIONS EXPECTATIONS

STAKEHOLDERS AND STAKEHOLDERS AND THEIR ¢ Long term relationships

THEIR EXPECTATIONS EXPECTATIONS

STAKEHOLDERS AND STAKEHOLDERS AND THEIR  Contributions to the community
THEIR EXPECTATIONS EXPECTATIONS

STAKEHOLDERS AND STAKEHOLDERS AND THEIR ¢ Improved competitiveness
THEIR EXPECTATIONS EXPECTATIONS

An analysis conducted by the Work Foundation and the Virtuous Circle argues that there is a sufficient weight
of empirical evidence to indicate that building CSR activities into the heart of business strategy leads to higher
productivity and profitability. While a few business leaders has been sufficiently convinced about the business
benefits of CSR that they have embedded those activities throughout their organizations, the major still pay lip
service to CSR. CSR is no longer bluffing up one's corporate reputation. It's about doing good business.
Employee's made a greater contribution towards their organization if they saw it as being a more responsible
employer and this in turn influenced their decision to remain with the employer. Conversely, a strong
correlation exists between increased sales volume and the perceived quality of line management, corporate
culture, employee commitment and customer retention. The company's who placed CSR Policy and practice at
the very heart of their business strategy gain most in terms of performance outcomes.

CONCLUSION

An organizations reputation is built on its relationship with staff, customers, suppliers, investors and the
community they operate within an organisation and outside organisation. These stakeholders are the very same
that CSR activities seek to involve. This is why CSR can help maintain and enhance repetitions. However, lack
of leadership from the top is still a barrier to placing CSR at heart of business; a state of affairs can be addressed
with a leadership agenda to help business leaders relate to the stakeholders. This paper summarizes the results
of the present study, which aimed to examine corporate governance practice in Indian industry. It was
imperative to conduct a detailed study on corporate governance, due to the worldwide financial scandals and
others much closer to home, such as the Satyam cases, which have rocked the corporate world across the globe.
These have caused severe damage, leading to bankruptcies, unstable stock markets, and shaken investor
confidence. Thus, the concept of corporate governance and Corporate social responsibility increased to meet
these challenges, with due emphasis on accountability, transparency, perfection and fairness in disclosures, as
well as identifying the role and responsibilities of the Top level management .Hence , the need arose to check
the level of compliance in terms of corporate governance codes and standards level , as framed from time-to-
time based on several committee recommendations, suggestion and approaches aspects , which worked to
improve the existing practices and actions..

298




ONE DAY MULTIDISCIPLINARY INTERNATIONAL
CONFERENCE

ON

HERITAGE AND ONGOING INNOVATIONS:
THE MAGIC OF ACHIEVING UNREALISTIC HEIGHTS

CERTIFICATE

This is to certify that Mr’. / Ms./Dr. Pallayi A C haln of |

Sheth NKTT Cn.ljhzé,a _Thame  has acted as a resource—person / |
€ / attended / presented a paper on the topic |
Mah\@ﬁf\zg Te chmque ‘o ‘M‘\S‘UQM& dpngg Yo |

DYLS (Y Q‘J\AYW‘CE KQUﬁCC’U{ ?mc‘b—ac

at International Conference on

\ |
= 23 November 2019.




o
L
S \§\

S







i

# 8

7






ISBN : 978-93-89529-36-4

JPU

Dr. D. Y. Patil Vldyapeeth

(Deemed to be Umversﬂy)

Global BIISIIIGSS School 8 BBSBHIGII centre

Presents :
qternatlonal Research Conference Proceeding on

IIIIIIISIW 4 0- Engagmg with nlsrummns

(30 September & 1st October 2019)

*? i‘@
%

L Gom S

fs

0

Va

D
f

&



Dr. D. Y. Patil Vidyapeeth, Pune
q (Deemed to be University)
(Re-accredited by NAAC with a CGPA of 3.62 on a four point scale at ‘A’

grade)
n
GLOBAL BUSINESS SCHOOL & RESEARCH CENTRE
Presents
INTERNATIONAL RESEARCH CONFERENCE PROCEEDING
On
N

“INDUSTRY 4.0- ENGAGING WITH DISRUPTIONS”

(Monday and Tuesday, 30" September & 1* October 201 9)




Copy Rights:

All rights are reserved with Dr. D. Y. Patil Vidyapeeth’s, Global Business School
and Research Centre, Pune. No part of this publication may be reproduced or

transmitted, in any form or by any means, without permission. Any person who

does any unauthorized act in relation to this publication may be liable to criminal

prosecution and civil claims for damages.

ISBN: 978-93-89529-36-4

Printed and Published by:

Success Publications

Radha Krishna Apartment, 535, Shaniwar Peth,

Opp. Prabhat Theatre, Pune - 411030.

Contact - 9422025610, 8806664858, 020-24433374, 24434662

Email- marketing@sharpmultinational.com

Website- www.sharpmultinational.com

Edited by:

Dr. Chetan Chaudhari

Director- GBSRC

Dean- Faculty of Management

Dr. D. Y. Patil Vidyapeeth’s

Global Business School & Research Centre
Tathawade, Mumbai Bangalore Highway
Pune 411033, Maharashtra, India

Tel.: +91 020 67919400

Website: gbsrc.dpu.edu.in

ii



Industry 4.0- Engaging with Disruptions ISBN-978-93-89529-36-4

71 Futurology: Managing Business in the Age of Technological Disruptions 437
Dhanashri Havale, Madhoosudan Patil

72 A Comparative Study on Patient Satisfaction in Different Suites (In Patient Department) 442
and Recommendation to Increase Patient Satisfaction
Dr. Abhishek Jungi

73 Synthesis on Perceived Risk, Risk Dimensions in Online shopping (A Study Based on 449
Online Consumer)
Prof. Sudeepta Banerjee, Dr. T. J. Vidyasagar

74 Growth of teenage entrepreneurs using social media marketing 455
Dr. Pallavi A. Shah, Vibhav R. Galadagekar

75 E-Commerce and IT impacts on global trend and market 458
Prof. Harjinder Kaur

76 E-Commerce: A Study on Benefits and Challenges in an Indian Economy 462
Dr. R. M. Khilare

77 Analyzing Consumer Behaviour Towards Organic Food With Special Reference in 465
Pune
Dr. Kajal Maheshwari, Dr. Anuradha Phadnis

78 Analysis Of GST Audit Procedures Under The New Regime of GST In India 471
Piyush Mishra

79 Impact Of Artificial Intelligence on Sales 477
Rahul Ray

80 Direction and composition of India’s foreign trade 482
Satyendra Dhakre

81 A study on Fintech market in India 488
Stephen Tambe, Falguni Patnaik, Archana Kumari

82 Green Finance: An Approach towards Sustainable Finance 494
Deeplaxmi Padalikar, Akshay Bhadane

83 Advance and modern Technologies in Pharmaceutical Industry 499
Shivani, Brijesh, Sneha, Monali

84 A study on preferred investment avenues among Women Employees 503
Pallavi Bhondwe, Dr. Leena B.Dam

85 Influence of workforce diversity in the organization 508
Abhishek Shah

86 To Study Importance of E-Learning & E-Detailing in Training & Development of 512
Medical Representative & Importance of Motivation of Medical Representative
Kunal Uttekar, Rajeshwar Indalkar, Aniket Dangare, Nikhil Musale

87 From Asian Giants to Future Superpower: India & China 521
Pooja P

88 Artificial Intelligence Role In Pharmaceutical, Biotechnology Industry 528
Neha Singh

39 Emerging Trends And Practices Of Marketing In Pharmaceutical Industry 533
Shraddha Pawar, Mithilesh Fredricks

90 Competitive Study of Amazon and Flipkart towards Consumer Satisfaction 538

Aniket Aher, Aniket Randive, Umesh Patil

91 Analysis of Marketing Strategies For Lead Generation of Dental Products (Water 545
Flosser & Natural Toothpaste
Amol Kelkar, Dhiraj Borchate, Mishel Baheti

92 A Study On Sale Of Britannia Cheese In Pune Under Expansion Project Focusing On 551
The Retail Market Of Britannia Industries Ltd.
Manish Mundra

93 A theoretical Background of Ownership patterns and Corporate Governance 562
Mrs. Krishika S. Chandwani, Dr. Amol Gawande

94 Demonitisation: A Legal Analysis, Shubhankar Dam 568

iv



Industry 4.0- Engaging with Disruptions ISBN-978-93-89529-36-4

“Growth of teenage entrepreneurs using social media marketing”’
Dr. Pallavi A. Shah' Vibhav Rajendra Galadagekar?

1. 1/C Pricipal, Sheth NKTT College, Thane
2. Assistant Professor, Sheth NKTT College, Thane

Honourable Prime Minister said the words to young India as ‘yuvadevobhava, yuvashaktidevobhava’.
Such was a blessing to the inspired and motivated minds of our Young-star nation. A youth is a person
between the age ranges of 15 to 29 years as per National Youth Policy, 2014. As of 2021, the youth
population of India would stand as high as 34.1%. These young Indians aren’t just educationally qualified,
academically strong but are also creative, innovative and have a spark to rise above expectations and leave
a new mark of their names on every field. They are exploring various new avenues to work, earn money or
make a reputation. Since 2010, we are finding newer things to earn money, new business ideas to generate
revenue or events just to satisfy our hobbies. Unemployment rate will be hitting the rock bottom and at
present is at all-time high. Youths have also understood that it is the time to find unimagined ways to earn
money. Make-In-India moment has also pitched in at the right time, Mudra is providing loans without any
security or collateral etc is now favouring the youth entrepreneurship. The latest report indicate that India
is among top 3 countries using cellular devices. With data prices dropping out, all people now are having
4G data cards. Ideally this is the right opportunity for the youths to exploit the Web of Social Media,
which is free, cost effective (absolutely free), has a large reach and is socially appealing. So, this paper
would try and found out the following relations between the youth, social media tools, cost effectiveness &
crowd retention techniques.

To attract more crowd, it was seen that on some occasions work as booster and enthusiastic buyers are
more encouraged in that way to shop using digital media. Even physical stores are mostly using websites
on large scale to create a brand awareness and improve loyalty. Physical storage of commodities is an
ancient technique now. Most common way is to outsource the production or produce just in time as
requirement arises. The most of the cost related to the physical layout of the store is absolutely nullified.
Also, the ancillary cost associated are being reduced substantially. The attractive showrooms and posh
offices are now converted into appealing websites.

It is creating a parallel economy of create a plastic and artificial money by way of reward points, bonus or
loyalty points which can be converted or straight way reduced from the overall bill. This may attract more
customers to shop frequently with lure of redeeming the accumulated points. Also, this small discount
coupons distributed keeps a steady flow of future revenue.

Teenage are becoming self-employed, independent and creative to eam a money through creative and
innovative means. They are finding newer avenues to create a Unique Service Provider (USP). When they
are creating a new service or product, people are curious to try out the new stuff.

With low or even zero investment, a student can start a business account across social media which results
into his direct interaction with potential customers.

Use of social media provides the following benefits to the users:
. To Entrepreneurs:

Reduced cost of production:

Reduced wastage of printing & stationary material
Greater reach to large audience at one go

Appealing layout, textures and designs

Use of creative media to fascinate the end user

Multi-level marketing possible

Customer mostly make impulse buying decisions

No worries about the budget constraints for advertisement
Higher recall changes about the brand by customers

To Customers:

Easy to understand

Could browse at own convenience

No extra space required for storage

Shopping experience is enriched

AN TPESER MO AN T B
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e. Product reviews compared with past users
f.  Image of the product also gives a product perception

The following are the objectives of the study:

* To study the importance of use of social media amongst teenage entrepreneurs.

* To study the rate of growth of business run by teenage entrepreneurs that are using social media as a
tool for marketing.

» To study the impact of digital marketing on gathering crowd on social media.
To study the significance of practical course work in college to boost social entrepreneurship.

» Tostudy the cost effectiveness of social media entrepreneurship.

Hypothesis -

Ho - There is no growth in customer’s attraction by using social media.

H, ~ There is growth in customer’s attraction by use of social media.

Now lets us consider our null hypothesis — which states that there is no relation between the social media
tools used and the expected growth achieved in the field of

We have taken a total of 17 samples. All those were students between the age group of 16 to 21 years of
age completing basic graduation course. All of them were also socially active and conducting some or the
other business and marketing it through social media. We have studied the growth that has taken place in
their business since they have undertaken digital campaigns. The sample data collected is as follows:

Customers Attracted Difference Difference Square

Student Before promotion After promotion D D?

1 12 8 4 16

2 53 59 -6 36

3 28 28 0 0

4 23 25 -2 4

5 2 6 -4 16

6 18 30 -12 144

7 6 20 -14 196

8 90 114 -24 576

9 32 28 4 16

10 12 31 -19 361

11 120 96 24 576

12 14 40 -26 676

13 8 9 -1 1

14 3 5 -2 4

15 61 66 -5 25

16 47 49 -2 4

17 5 8 -3 9

n=17 D,--88 (D)’ = 2660

n—1

JZDZ - (Dl)z Xn
0=

_ [2660 —26.79 x 17
o= 16

= 2660-455.446/16 = Sq. root (137.78) = 11.737

t= ZD% hant (D1)2 Xn
o/vn
t=-517-0
11.737 / V17

-1.8165
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Degrees of Freedom =n-1 =17-1 =16
As Hy is one sided test, we shall apply a one tailed test for determining the rejection region at 17% level of
significance which come to as under, using table of t-distribution for 16 degrees of freedom.

R:t<-1.8165

Observed value of t is -1.8165 which falls in the range of rejection region; hence we reject Hy at 16 percent
and conclude that sales promotional campaigns using social media give rise to numbers of user & hence
Social Media is directly related to growth rate of business.

Conclusion: there exist a direct relation between social media promotion tools and growth in the number
of customers attracted.

Questions were also asked regarding the frequency of the social activeness of the entrepreneurs on the
digital media across all the applications:

How frequent do you post content onl

It was observed that: majority of the teenage entrepreneurs are not that socially active on digital marketing
applications. The main reasons for not being so socially active were:

a. lack of social/professional circle

b. inadequate market knowledge

¢. limited exposure outside college premise

Suggestion for these entrepreneurs: College should conduct competition based on digital media marketing.
Guest lectures from industry resource person having relevant experience. Training exercise conducted
during regular lectures

Next we enquired about whether those people regular check their crowd momentum or crowd retention
generated on social apps; the result was also disappointing since there was little or no follow up conducted
by the students.

DO YOU CHECK THE SOCIAL APPS FOR
CROWD GATHERED?

mMYES mNO

Conclusion & Closing Remarks:

Here we can now conclude, that the social media is a boon to the youth of the young and developing
nation. But it has to be seen that appropriate and effective use has to be conducted. Sometimes overuse
and abuse of these marketing channels can also be a serious concern for productive use of media tools.
However, the rate of growth through which business is flowing in can be seen in the above sample testing.
Thus, social media is a widely accepted dynamic channel in the field of marketing.

References:
1. Castronovo, C. and Huang, L. (2012) Social Media in an Alternative Marketing Communication

Model. Journal of Marketing Development & Competitiveness, 6, 117-136.

2. Modi N. D (2017) yuvadevobhava, yuvashaktidevobhava, Youth power convention, New Delhi.

3. Zadeh, A. H., &Sharda, R. (2014). Modelling brand post popularity dynamics in online social
networks. Decision Support Systems, 65, 59-68.
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GROWTH AND DEVELOPMENT OF TOURISM INDUSTRY IN KONKAN-A CASE STUDY OF
RATNAGIRI

' Dhanashree Pramod Sawant
Associated Professor, Department of Economics, Sheth NKTT College of Commerce and Sheth JTT College of
Arts, Kharkar Ali, Thane

ABSTRACT:

Owing to globalisation and other economic reforms initiated by the government, the region earns a good
amount of foreign exchange for the exports of famous Alphonso mango, cashew nuts and fishes. The
government of Maharashtra announced “Tourism Policy’ in 2006 as well as in 2016 and long-term vision for
the year 2025. The policy covers development of infrastructure, accessibility to amenities, recreational
Jacilities, conservation of heritage sites, rural and cultural tourism, public-private-partnership, development
and control of tourist destinations and many other reforms. The study aims to study growth and impact of
tourism industry in Ratnagiri district. It is hypothesized that tourism industry is growing fast in the district and
has a good economic impact. The study uses ANOVA and Chi-square techniques for analyzing local people’s
responses. It is concluded that tourism industry is growing fast in the district and has a god economic impact.

Key words: Tourism industry, local people, economic impact, tourism-based services and district GDP.

INTRODUCTION

Konkan region includes four districts, viz. 1) Sindhudurg, 2) Ratnagiri, 3) Raigad and 4) Thane (Mumbai &
Navi Mumbai). Konkan region is surrounded by four boundaries. To its south is Ajgaon in Sindhudurg district
and Gholvad in Dahanu Taluka, Thane is to the north of Konkan. The long strip of Arabian Sea is to its west
and it has range of Sahyadri Mountain to its east. Konkan is endowed with all round natural beauty which
makes it attractive for tourists. Traditionally speaking, Konkan population is engaged with cultivation, fisheries,
horticulture and floriculture. Main crops of the region are rice, ragi, mangoes, cashew-nuts, kokum, coconut,
betalnut, and flowers like marigold, aboli, lily and champa are produced on a large scale.

Owing to globalisation and other economic reforms initiated by the government, the region earns a good amount
of foreign exchange for the exports of famous Alphonso mango, cashew nuts and fishes. Other sources of
livelihood are fisheries, dairying and poultry. Industrial activities are mainly supported by Maharashira

Industrial Development Corporation (MIDC) estate. Food processing and fruit processing activities also run of
a big scale in the region.

The region has great potential for tourism. There are numerous tourist attractions like beaches, temples, ancient
forts and palaces, waterfalls, hill station, historical monuments and wildlife. The rapid growth of tourism is due
to rise of middle class, increase in income, improved facilities, improved connectivity and of course the
government’s tourism policy. The government of Maharashtra announced “Tourism Policy’ in 2006 as well as
in 2016 and long-term vision for the year 2025. The policy covers development of infrastructure, accessibility to
amenities, recreational facilities, conservation of heritage sites, rural and cultural tourism, public-private-
partnership, development and control of tourist destinations and many other reforms.

BRIEF REVIEW OF RATNAGIRI:

The district is blessed with unlimited beauty which attracts many tourists. It has a variety of tourist spots such as
Ganesh temple at Ganpatipule, historical monuments of Lokmanya Tilak, great Marathi poet Keshavsut and
freedom fighter Swatantryaveer Savarkar, Thibaw palace, Marleshwar temple at Sangameshwar, Ganga water
spring at Rajapur, Lord Parshuram temple and many more such tourist spots. The district is a blend of Northern
and Southern culture. The main festivals celebrated in the district are Ganpati and Gaouree festival in August or
September, Shimga or Holi in March, folk arts and dances like Dashavtar and Jakhadi.

OBJECTIVES
1. To study tourism industry in Ratnagiri,

2. To analyse the impact of tourism industry in Ratnagiri.

HYPOTHESES
1. Tourism industry is growing in Ratnagiri.

2. Growth of tourism industry has improved the economic conditions in Ratnagiri.
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CHANGING DIMENSIONS IN TOURISM INDUSTRY — AN OVERVIEW

' Dhanashree P. Sawant
Associate Professor, Department of Economics, Sheth NKTT College, Thane

ABSTRACT

The study deals with new dimensions in tourism business, such as, eco-tourism, natural tourism, agritourism,

health tourism, medical tourism, religious tourism, cultural tourism, wildlife tourism, adventure tourism and
sport tourism. The objective of the study is to study the changing dimensions in tourism and the prospect of
tourism in India. 1t is hypothesized that the new dimensions in tourism would lead to an increase in employment
and national income. The study used secondary data for the analysis of new dimensions in tourism. Due to lack
of data since many types of tourism are yet to start in India on a large scale. It is concluded that the new
dimensions in tourism are developed in India and worldwide. Broadly tourism has contributed to increase in
government revenue of countries in the world and specifically in India the new types of tourism which are
initiated in different parts of India and the new dimensions which are yet to be developed, have a bright future
in coming years.

Keywords: Eco tourism, agritourism, religious tourism, health tourism and adventure tourism.

INTRODUCTION

From very ancient times voyage had been integral part of mankind. The reasons for travel ranges from
conquering the places to rule over the captured country, or as a refugee, or to fleeing away from the spread of
epidemic diseases, or to get education or for religious reasons. Bhatia (2007) has given various reasons for
travel such as, trade and commerce, pilgrimage, pleasure travel to Roman Empire, spas and seaside resorts in
European countries, development of rail and road transport, ocean transport etc. have contributed to the growth
of tourism in the world.

The study deals with different dimensions of tourism such as tourism, such as, eco-tourism, natural tourism,
agritourism, health tourism, medical tourism, religious tourism, cultural tourism, wildlife tourism, adventure
tourism, sport tourism, beach tourism and special interest tourism.

OBJECTIVE
The objective of the study is to study new dimensions in tourism business and the prospect of tourism in India.

HYPOTHESIS
It is hypothesized that the new dimensions in tourism would lead to an increase in employment and national

income.

SCOPE AND LIMITATIONS
The study used secondary data for the analysis of new dimensions in tourism. On account of lack of data since

many types of tourism are yet to start in India on a large scale.

REVIEW OF LITERATURE
The different forms of tourism have shown phenomenal growth in last few years. There have been various
interpretations about different types of tourism. Some of them are discussed below.

i) Ecotourism

This form of ecotourism is developed recently in India. It encourages the sustainable preservation of naturally
endowed factors. As far as Indian ecotourism is concerned, tourists can go to places like Kaziranga National
Park, Gir National Park and Kanha National Park.  Ecotourism is a form of tourism involving visiting fragile,
pristine and relatively undisturbed natural areas, intended as a low impact and often small-scale alternative to
standard commercial mass tourism. Barbuddhe (2014) states that the main value of the eco-tourism is its
potential for promoting alliance among environment and nature and conserving and developing it. Andage
(2017) states that the concept of eco-tourism as, “a tour in which the environment, the soil, water, plants,
minimum pollution, use of bio-energy and encouraging local people in the process of development and creating

a love for nature”.

As pointed out by Bansal et al (2015), eco-tourism has been perceived as an excellent tool for promoting
development. He argues that since tourism provides significant economic benefits, employment opportunities
and additional income to the local people; it is necessary to make efforts to sustain it in the rural areas. The
study argues that in Maharashtra the state government has not taken enough steps to develop eco-tourism in
Ratnagiri district.
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Preface

Bharatiya Stree Shakti (BSS) envisage a gender-just society ensuring eradicatio:
discrimination at all levels and recognizing women's contribution and role in fan
and nation-building. Founded in 1988, BSS is a voluntary, autonomous, apolit
organization committed to empowering women, families and the society at large.

Bharatiya Stree Shakti has published many study reports like 4 study on Gen
Issues in Sports in India-2005, The Issues of Widows and Destitute Women Stay
at Vrindavan, 2013and A National Consultative Seminar- ‘Smart Cities with Fo
on inclusive Gender Empowerment. BSS has to its credit 42 publications includ

other such reports, survey reports, books for guiding women and making aware
different issues .

The current study was conducted by the team of BSS as a part of Nationwide Stu
Status of Women in India, organized under the auspices of Drishti Stree Adhyay
Prabhodhan Kendra on different subjects by different social organizatio
Bharatiya Stree Shakti has conducted this study on Women Related Policies
India with Special Reference to International Conventions and Conferences
Women for Drishti Stree Adhyayan Prabodhan Kendra. The report of this stu

is being republished by Bharatiya Stree Shakti as a report which is its 4
publication.

The constitution of India conveys a powerful mandate for a quality and rights
women in its Preamble, Fundamental Rights and Duties and also provides i
specific provisions for affirmative action.

Notwithstanding the Constitutional mandate, the discourse on wome;
empowerment has been gradually evolving over last few decades, where
paradigm shifts have occurred- from seeing women as mere recipients of welfa

benefits to main streaming gender concerns and engaging them in the developme
process of the country.

This change in scenario is a result of efforts made by govt., social activists a1
women activists. India is a signatory to a number of UN conventions, primari
convention one liminating all forms of discrimination against women (CEDAW
Beijing Platform for Action where commitment of the nation to protect ar

empower its women and girls is quite pronounced. The recent endorsement t
India, of the ambitious 2030.

Sustainable Development Goals (SDGs) will further change the course «
development by addressing the key challenges such as poverty, inequality an
violence against women, which is critical for the global success of the goals as wel

Since independence govt of India has framed policies and programmes for th
benefit of women.




The Ministry of Women and Child Development is constituted for the welfare of
women and child. In its mission statement it is stated that the ministry is for
promoting social and economic empowerment of women through cross-cutting
policies and programmes, main streaming gender concerns, creating awareness
about their rights and facilitating institutional and legislative support for enabling
them to realize their human rights and develop to their full potential.

It has been observed that in India, so many schemes and programmes are launched .
by the govt. for the empowerment of women. To know about the push factor for
these policies, BSS team decided to study the policies on women, how they are
framed and what influenced them.

The study team has taken sincere efforts, made their observations and presented a
full canvas beautifully. It might be a first of this kind of study and will enrich the
people working in this field who are working as policymakers as well as the
activists.

Dr. Maneesha Kothekar, Varsha Pawar Tawde
Project Director Study Coordinator

vii
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About Bharatiya Stree Shakti

We, at Bharatiya Stree Shakti (BSS) envisage a gender-just society ensuring
eradication of discrimination at all levels and recognizing women’s contribution
and role in family and nation-building. Founded in 1988, BSS is a voluntary,
autonomous, apolitical organization committed to empowering women, families

and the society at large.

BSS believes in collective efforts to create a cohesive environment where every
woman lives with dignity and freedom. It requires the active participation of
women, men and families. In other words, it needs the entire society’s involvement
through dialogue, action, compassion and cooperation. We see ourselves as catalyst

for a holistic, unbiased and inclusive approach to women empowerment.

Our activities focus on five key aspects or Panchasutri - Education, Health,
Economic Independence, Gender Equality and Self Esteem. We address these
aspects through our campaigns, surveys and research, workshops and training,
events and festivals, seminars and conferences as well as personal and family

counselling.

Our VISION
» Tocontribute in the efforts of nation building.

« Toreinstate the innate strengths, qualities and capacities of women; dignity and

equal status of women in the family and society.

+  We envision a gender-just society ensuring eradication of discrimination at all
levels and recognizing and enhancing women’s contribution and role in family
and nation-building.

Our MISSION

+ To create a conducive environment befitting to empower women and to

sensitize men.

« To work together for equality, justice and action against exploitative

compulsions, perpetuated by male dominant social structures.

«  Toreach outto all women in every strata of society.




Achievements

We are a registered NGO on NITI (National Institution for Transforming Ine
Aayog’s Darpan Portal.

We are empanelled by Women and Child Development Ministry, Govt.of In
in 2017 for conducting Awareness programmes on Sexual Harassmen
Workplace (Prevention, Prohibition and Redressal Act2013)

We are registered with National and State Commission for Women.
We contributed in The Surrogacy Regulation Bill (draft) 2016.
We are one of the firsts to work at policy level for “Gender Smart City Missic

We are official counsellors for select special cells attached to police station
Maharashtra.

Activities

‘Fund for Education’ scheme for education of girls from lower econo

groups.
Family life education for adolescent girls.

Our workshop “Kali Umaltana” — an adolescent age training — has empowe

over 2 lakh girls and boys as well.

We’ve conducted Gender Sensitization programs for over 7000 teachers
students.

Awareness campaign for child sexual abuse.

Vocational guidance and training for entrepreneurship development

women.
Organised physical and mental health camps for women.
Premarital guidance camps for youth.

Family counselling centers.

Help centers and child care at family courts.

Readers Forum and study circles

Organised workshops and seminars on Women’s Education and Employm
family Counselling and Law for Women’s welfare and protection, P
Independence Indian Politics and Women in India, Problems of Dalit Won

Beijing Platform for Action.



Surveys and Studies

Electoral Process in Corporation Elections — A Gender Study
A Study on Gender Issues in Sports in India (NCW)

Bharatiya Stree Shakti’s Family Counselling and Guidance Centers in
Maharashtra

Tackling Violence Against Women—A study of State Intervention Measures
(NCW)

Services for Orphaned Girls (over 18 years) out of Shelter Homes /Children’s
Homes in Maharashtra (MSCW)




BSS Study Blurb

Policies are course of action through which
governments are committing to the development of a nation
and its citizens. It is uphill task to frame the policies in a
complex society like India and especially for Indian women,
as the gender stereotyping of men and women has a profound
impact on our society. The present status of women in India 1s
the result of an ever changing national and international
scenario, various National and International Women's
Movements, United Nations Initiatives, dramatic social
upheaval (including World Wars I and II), pre-Independence
legislations, Industrial Revolution followed by Globalisation
as well as the policies of the Indian government. Passionate
and consistent efforts by social reformers, independence
movement and the government and non-government
organisations in India have also played a direct and crucial
role in women's development in India. This study report is an
effort by Bhartiya Stree Shakti (BSS) to find out the
trajectory of women's policies in India. BSS has suggested

ways to achieve Gender Equality based on this study.
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