Sheth T.J. Education Society’s
Sheth N.K.T.T. College of Commerce

and Sheth J.T.T. College of Arts, Thane

(Reaccredited by NAAC B+( 2.62), 3" Cycle, ISO Certified: 9001:2015)

3.3.2 Books and Conference Proceedings

3.3.2 Number Of Books And Chapters In Edited Volumes/Books Published And Papers Published In
National/International Conference Proceedings Per Teacher During Last Five Year

2018
Sr. | Name Of The Author | Title Of The Book/ Proceeding Conference Page
No. Nos.
1 | Dr. M.B.Patil Management Information System For Development Of E-Commerce 1_5
2 | Vibhav Galadagekar Human Resource Accounting & Audit 6_8
3 | Dr.Pallavi Shah Start Up Industry: New Paradigm For Youth In Superpower Era In India 9_923
4 | Dr.Pallavi Shah Higher Education: Role Of Women And Challenges Ahead 24 26
5 | Dr.M.B.Patil Sustainable Development
27 - 29
6 | Dr.M.Bagchi Issues And Challenges Of The Teenage Girls-Transforming Patterns In
. 30-38
The Indian Context
7 | Dipalee Mulmule Sanction Of Passive Euthanasia — New Era In Indian Legal
Jurisprudence 3942
8 | Dr.Heena Chande Participatory Approach In Undertaking Sustainable Development By An
Urban Local Body: A Case Study Of Thane Municipal Corporation 43 - 45
9 | Geetanjali Chiplunkar Women Empowermentthrough Educational Initiatives Of Government
Of Maharashtra 46 — 54
10 | Dr.Himanshi Employability Skills In Higher Education:Promoting Online Course For
Mansukhani Global Reach 55 — 57
11 | Dr.Yogeshwari Patil A Study Of Factors Influencing Online Consumer's Behaviour

58 - 66




R ngiin b e TR Rl - -~ -

L

S e
et ey

r. Mahesh Baburao Patil



MANAGEMENT INFORMATION
SYSTEM FOR DEVELOPMENT
OF E-COMMERCE

Author
Dr. Mahesh Baburao Patil

- ¥ 4
HORIZO
BOOKS
N OF IGNITED MINDS EDUTECH PVT LTD)

(A DIVISIO -
www.horizonbooks.a51a



Disclaimer

The contents and context of this book are written by the author. Although
every care has been taken to avoid errors and Omissions. This compendiugm
is being published on the condition and understanding that the information
given in this book is merely for reference and must not be taken havin

authority of binding way the author, editors or publisher. ’

Copyright © 2018 Author
ISBN- 978-93-86369-54-3

Printed and Published by:

HORIZON BOOKS
(A DIVISION OF IGNITED MINDS EDUTECH PVT LTD)

www.horizonbooks.asia
January 2018

MRP: INR — 320 /-

ALL RIGHTS RESERVED.

ored in a retrieval

ans electronic of
written

No part of this publication may be reproduced or st
system or transmitted in any form or by any me
mechanical, photocopying, recording or otherwise without the prior
permission of the publisher.



CONTENTS

S.NO. PARTICULARS PAGE.
NO.
CHAPTER - 01 | INTRODUCTION 01
CHAPTER - 02 | INFORMATION SYSTEM AND MANAGEMENT 07
INFORMATION SYSTEM (MIS)
CHAPTER - 03 | E-=COMMERCE AND ITS BUSINESS MODELS 35
CHAPTER - 04 | MARKETING STRATEGIES AND E-COMMERCE 89
CHAPTER - 05 | USING INFORMATION SYSTEMS 113
CHAPTER - 06 | DEVELOPMENT OF E-COMMERCE 131
185

CHAPTER - 07

ORGANISATIONS AND INFORMATION SYSTEMS




Dr. Mahesh Baburao Patil
(M.Com, MBA, Ph.D)

v

\Iy
NN\ L
 —_—
HORIZON
BOOKS

{ A Division of Ignited Minds Edutech Pvt Ltd)
www.horizonbooks.asia 893841104457

Dr. Mchesh Baburao Patil,Asst. Professor,Dept. of Commerce,Sheth N. K. T. T
College of Commerce,Thane (w) 400 601 offiliated to University of Mumbai. He
has com pleted M.Com with first Class from Pune University in 1989 MBA fro
YCMOU Nashik in May, 2011 and Ph. D. in June, 2012 in Commerce &
Management from North Maharashtra UniversityJalgaon,Maharashtra. He ha:
25 years of Teaching experience at UG & PG Level. He has participated i
many workshops,Presented research papers in Conferences & Seminars at State
National & International Level organised by Board of Studies, University o
Mumbai and other colleges.

Dr. Mahesh B. Patil is President of Sahyog Pratishthan Thane (w) which is running
Sahyog College of Management Studies,Thane (w) 400 601 which is affiliatec
to University of Mumbai,YCMOU Nashik, MSBYE Mumbai and running Hote

Management, Management and IT Courses.

ISBN : 978-93-86369-54-3

MRP : 320 Rs.

CORP. OFFICE : IGNITED MINDS EDUTECH PVT. LTD.
C/o DBS Business Center, 1st Floor, World Trade Tower, Barakhamba Lane, Connaught Place, New Delhi-110001




Human Resource
Accounting and Auditing

e Dr. Trupti Shivram Shelke
e Vibhav Galadagekar

“Himalaya “Publishing “House

ISO 9001:2015 CERTIFIED




Dr. Trupti Shelke Is working from last 10 years with a demonstrated
history in the management educational industry. She is skilled in
Migher Education Research, Coaching, Public Speaking and Career
Management. She has graduated in Commerce (B.Com.) and
Education (B.Ed.) and has done her post graduation in M.Com. and
MHRDM as well as holds Post Graduate Diploma in Labour and
Administration Law. Completed her Ph.D. in Management (HR). Additional
feather in her cap Isvarious certification courses including Personality
Development and Basic Level Counseling. She has written 13 research papers at
National and International Conferences and has won Best Researcher Award for
innovative teaching methods. She has successfully authored 8 syllabus oriented
management books at Bachelor and post graduate level. She follows basic
mantra in life “Believe in yourself, work smart and passionately, present your best
self to the world.”

Vibhav Galadagekar is currently working in a college in Thane and
' teaches self-financing course subjects like accountancy, finance and
law. He has completed his Masters in Commerce specializing in
Advanced Accountancy. He has successfully cleared NET and SET
exam in subject of Commerce. He has a Bachelor's degree in
Management Studies specializing in Finance. He has also completed his
Bachelor's degree in Law and wants to be a chance of season lawyer. He has
undergone a certified course in yoga and uses simple and basic yoga techniques
in day-to-day teaching. He is currently pursuing Masters in Arts in Psychology. He
is also an Income Tax and Financial Planning consultant. He wants to dedicate
his entire career for the betterment of students of all walks of education.

ISBMN: 97807820088 1.7

www.himpub.com

Il

49583

I

ISBN: 978-93-5299-583-7 PCH 278




HUMAN RESOURCE
ACCOUNTING AND
AUDITING

(As per the Revised Syllabus 2018-19 of Mumbai University
SJor T.Y.BMS, Semester — VI)

Dr. Trupti Shivram Shelke
Ph.D., MHRDM, M.Com., PGDALL, B.Ed.
Assistant Professor (Co-ordinator of BMS/BFM/BAF/BBI),
Institute of Management & Computer Studies (IMCOST), Thane.

Vibhav Galadagekar
LL.B., BMS, M.Com. (Advance Accountancy), NET, SET
Assistant Professor,
NKT College, Thane.

HeH
CHimalaya GPublishing ¢House

ISO 9001:2015 CERTIFIED



T.Z.A.S.P. MANDAL'S

CRAGATICOLLEGE €
m ARTS & COMMERCE,

(Permanently Affiliated to Umverssty of Mumbai)
Pragati College Road, Dombivli (E), Dist. Thane. Pin.: 421201. (Maharashtra).

UGC Sponsored One-Day National Conference on

“SERVICE INDUSTRY : CHALLENGES & OPPORTUNITIES”
on 10th January, 2018

Z a.g. a

This is to certify that,

9/ Aot A e B A et S B I A Pttt A AT IR SR ARt A
worked as Member of Advisory Committee for the U.G.C. Sponsorec{ One-Day National Conference on “Service
Industry : Challenges & Opjportunites”, organised by Departmenc of Commerce, Pragati College of Aris A
Commerce, Dombivli (E), Dist. Thane, Maharashtra, on Wednesday, 1 Oth January, 2018.

. X
ot o 0=
- W’\/
RS. ANUJA BAPAT DR. (MRS.) KISHORI B AT DR. A. P. MAHAJAN

¢\ Co-convener . Principal &
b ArhairE W An Af tha CAnfarenre 855




o&‘“r\% (™ TZASP MANDAL'S & Y. o N
A RAGATICOLEGE € [
¥=¥ OF ARTS & COMMERCE, VRS L
(Permanently Affiliated to University of Mumbai) . AT 4
Pragati College Road, Dombivli (E), Dist. Thane. Pin.: 421201. (Maharashtra). v ‘44 ""‘% .
g "\f‘f}“
(Yo" '. ‘

UGC Sponsored One-Day National Conference on

“SERVICE INDUSTRY : CHALLENGES & OPPORTUNITIES”
on 10th January, 2018

Dontifiont

This is to éertgﬁ/ that,
D, PG, | I M oo dlLALIAK .. BBt sisssssmsss s
Of v T T CoLIE . B LONOREES, TRBLEooeeeee s

has participated / presented paper in UVGC sponsored One-Day National Conference on “Service Industry :
Challenges & Opportunites”, organised by Department of Commerce, Pragati College of Arts & Commetce,
Dombivli (E) Dist. Thane, Maharashtra, on Wednesday, 10th January, 2018.

The Title of the Paperis ...... /)f'M"uf{ﬁ&WPMwa?‘m 04 YU TP 4D SR LOUSA...
........... 54496».7/:4&'95%%/0

Mﬁ g~ M,M

SROF. MRS. ANUJA BAPAT DR. (MRS.) HORI/ 1AGAT DR. A. P. MAHAJAN
™a..  Convener tw Co-convener ¢, Principal &
Chairperson of the Conference

»
I
Lk 20
%ty P PihE"
o o ppabne i
N BN K
i .
.

H
< 1Y




AARHAT MULTIDISCIPLINARY INTERNATIONAL EDUCATION
RESEARCH JOURNAL (AMIERY)

Vatume VI Specudd lesue X1

(ol Apywoved Jowrnol No 48178 48X 18 WA N o

v imaber Jesipuac i § ¢




|
{
|
f

One Day National Conference on

SERVICE INDUSTRY: CHALLENGES &
S OPPORTUNITIES

Organizing Committee

Mrs. Anuja Bapat

Convener

r) Dr. (Mrs.) Kishori Bhagat

Co-Convener

Member

Mrs. Tanya Ahuja

(Department of B.Com. Banking & Insurance)

BT oy ST e e



v AARHAT MULTIDISCIPLINARY INTERNATIONAL EDUCATION
RESEARCH JOURNAL (AMIERJ)
Volume-VII, Special Issue—XIII
UGC Approved Journal No 48178, 48818 ISSN 2278-5655, Edulndex Impact Facior 5.18
2
77/f
P Pl
,\ Reaccredited by NAAC with B Grade

T.Z.A.S.P. Mandal’S
qPRA(:ATl COLLEGE OF ARTS & COMMERCE,

DomBIVvLI (E),
D.N.C. Road, Dombivli (E), Disst. - Thane, Maharashtra- 421201

DEPARTMENT OF COMMERCE
| Organises
“y | UGC Sponsored
One-bay National Conference
ON

 “SERVICE INDUSTRY:
CHALLENGES & OPPORTUNITIES”

Cﬁief Editor
| Mrs Anuja Bapat

HOD Department of Commerce

“Associate Editor

Dr. (Mrsi.) Kishori Bhagat
Faculty, Deéartment of Commerce

AN R A <

oy
2 R AR S AR Sk

I

£ D AR

R TR T P R N

v
S NSRS

i

3




_

L}

, ’ AMIERJ ISSN-2278-5655 Volume—-VII, Special Issue—XIII, ~ 15" April 2018
; INDEX
Sr.No. Title Author Name P;(g)e

Measuring Service Quality Using Servqual Model

Dr. Baxis 1. Patel
-A Study Of Business Schools In Surat City '

Assessment Of Service Quality Between Selected Public Dr. Mehul Ganjawala & Dr.

E p) Sector, Private Sector And Cooperative Banks Of Scuth Prashant Joshi 14
; Gujarat”™- A Comparative Study

F Customer Perception Towards Services And Operations Dr.Mitul G. Dhimar &

| 0 3 Of Indian Railway In Valsad City Dr.Vinod Patel 19

Performance Appraisal Plays A Significant Role With

; Reference To The Opportunity Advancement And Mr. Mandar Thatte
n 4 Financial Rewards Towards The Employee Retention In 24

E Private And Co-Operative Banks

F L Start UPS: New Paradigm For Youth In Superpower Era " %7 Faltaw i Shah

i V] ° | Ofindia 27

A Study Of Advertising Appeals Used By Service Prin. Dr. Vijetha S. Shetty &

6 Industry In Print Medium Prof. Naik Manisha B 3
7 Healthcare Services In India Prof.Anuja D. Bapat 40

0 A Study On Working Capital Management Of Hotels In Ms Nairuti Chokkas
A\l 8 : B ¥
: India

A Study On Occupational Stress Among The Faculties Of | Dr. Mitalee Pit: hawala

9 | BBA Colleges In Surat City 49
Factors Responsible For Customer Service Quality In Mehul Ganjaw: la &

10 Selected Banks Of South Gujarat Dr. Prashant Jcshi >8
Impact Of GST On Service Industry w.r.t. Beauty Industry

11 & Gyms In Dombivli City Dr. Kishori Jagdish Bhagat 66

12 Human Resource Management In Service Industry Dr. Mahesh Baburao Patil 71

13 | Higher Education In India: Issues And Challenges Prof. Mehrunisha lakhani 76

| Ms. Divya P. Gadaria &
1 Customer Satisfaction Towards Subway Outlet At Bardoli Prof. Dr. Vinod Patel & Ms. 20
Chirag Panchal
15 Role Of HRM Practices In Retail Industry Dr. V. V. Nishandar 87

Edulndex lmpact Factor 5.18 U ’fCA' :

Aarhat Multldlscxplmary Internatlonal Educatmn Research lournal (AMIER]]




AMIERJ ISSN--2278-5655 Volume-VII, Special Issue—XIII, 15™ April 2018

e . ok o

START UPS: NEW PARADIGM FOR YOUTH IN SUPERPOWER ERA OF INDIA

Dr. Pallavi Shah
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Abstrazi:
If Business world is vehicle, start-ups are iis fuel and batiery. Businzess indusiry will be grow when start-ups
working in the industry ave capable of gererating busiress more efficiently and productively. Challenges
. faced by up-and-coming companies have been changed. Now days, the biggest confront faced by the startup
comparies is iz c'tract bzst endowment and hold on to it. Financial suppori is no longer a gigantic
challenge for ihe emerging comparies especially in de seloped and developing nations. Theh are many
 foremost startups which ave faced this confrons and indulge themiselves into Talent war.
For every startup, human resource plays a vital role which is usually negiecied by most of the young
entrepreneurs. Talented, young mind invest iis mind, time in building well established organizations. For
* competing with established companies innovative and right aptitude candidate as a human rescurce help to
 sustain and grow in existing sitzation. By crossing the traditional HR practices onz can bring the best talent
to a start-up.
" Today startups mre distinci by not only how they are irminer.t iowards their busiress goals but also how
they respond in worse business scenarios. Its Human resource which not only matters in growing times of
startup but also it defines the organization in terrible period. Elegant the talent you got in an industry, tough
" is to attract such talent towards a start-up. Opponent in such a scenario are not only the big MNCs where
your prospective talent can find a industrious job but also a possible vision for prospective hires to start
 their own endeavor.
2016 has been bumpy on startups — be it the smallish size of ticket deals, course modification in various
sectors or the tightening of investors’ purse strings. .
Introduction
If Business world is vehicle, start-ups are its fuel and battery. Business industry vill be grow when start-ups
working in the industry are capable of generating business more efficiently and productively. Challenges
faced by up-and-coming companies have been changed. Now days, the biggest confront faced by the startup
companies is to attract best endowment and hold on to it. Financial support is no longer a gigantic challenge
for the emerging companies especially in developed and developing nations. There are many foremost
startups which have faced this confront and indulge themselves into Talent war.
Startup India
It was on 2015 that PM Modi coined a new slogan *Startup India, Stand up India” — declaring from the walls
of the Red Fort of his government’s intent to set up a system to enable startups.
In January 2016, the government launched the Startup India Action Plun.
Salient features of the plan include

1. Steps to provide tax exemption to startups for three years and exemptions on capital gains,

2. A compliance establishment based on self-certification, legal support, and fast tracking of patent

examinations at lower costs.

3. A credit fund guarantee, support by building a startup India hub, innovat on centers, and seven new

research hubs,
4. Funding support through a fund 01‘ lunds with a co:pus of INR 10, 000 Cr
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Demonetization
The one event that trembled India and the startup system like never before was the PM’s controversial
policy dccision on November 8, 2016 — wherein he demonetised INR 500 and INR 1000 notes, setting in
motion an event whose impact will be felt for years to come.
The basic intention of the PM advocates will remove black money, give an thrust to a cashless society, and
digitization, startups, especially wallet players, have been having a grassland day after the move. Fintech
startups such as Paytm, MobiKwik, Freecharge, all gathered in hefty dividends as far as footing is
concerned. As all of India lined up at ATMs aad banks for the last two months of the year, most of the
startups have welcomed the shift, stating it might be throbbing in the short term, but will be a key push
towards a cashless Indian society in the long-term.
Objectives:

1. To study current scenario of startup company in India

q 2. To know about challenges faced by startup company in India

~

3. To locate and suggest HR strategies in such company
Hypothesis
Startup Company is facing challenges and saturation to grow
Research methiodology
The study is bascd on secondary data collected from startup cémpany in India, from research company Inc
India, Government start up action plan report.
Limitation of the study:
The study is based on Startup Company data collected from India only
Challenges Faced By Start Ups
1) To raise Finance
Products roll-out, hiring staff, fitting out new office spaces could give a tough drive. Obtaining a bank
loan is not fairly easy especially since the credit crunch was persistent. Even with the crowd funding

q schemes and other options floating around, funds are still not gladly available to all entrepreneurs.

Instead, it’s bulge together to fund only the large and most promising businesses. It can be really
disappointing to new-fangled entrepreneurs, especially as it synthetically limits the pool of potential
innovators who could be driving the economy ahead.

2) Marketing, Publicity and promotion
For startup game of marketing is altogether varies in terms of no brand recognition, less or limited fund
and an intensely competitive scenario of market. For startup gaining faith of customers with new
innovative product is difficult task. Spending and getting professional with creative skill of selling is
difficult task. Leaving core business aside startup has to struggle for making business plans, sales
pitches, articles and its publicity.

3) Hiring people
Aspiring individuals are available but getting right person for startup is a challenge. The progress of
startup is depend upon getting right personnel in right time. As startup does not survive with limited
fund for longer period of time. Delay in finding such executive will lead to brutal bottleneck.

4) Gaining Customer Loyalty
customer is king in today’s competitive scenario of market. Winning a customer’s trust is one of the

most important obstacles that businesses to overcome. With a extremely fulfilled and trustworthy
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customer bass, start-ups can scale fast and make steps forward iowards excellence. Far this start-ups

i need to work aggressively to implemen® a customer-centric working philosophy. This would clearly
§ facilitate them succeed in the detectior: of attaining sustainable growth in this fast paced world.
| #Challenges of Humar Pesource
. 1)Think Big
' You may feel that HR policies are best suited to the corporate giants but not having one can potentially
. wreak havoc on a new business. Despite their being a plethora of off the shelf HR policies available for
:download or review on the internet, it is best practice o cusiomize a policy that truly reflects the integrity
»and values of your business. As a young start up, the mil'ennial approach is one that is far more creative,
. jnnovative and laid back and you may be reluctart to impiement a stringent policy in fear that it may crush
L )f culture; but to ensure that your start up is protected from ractors that could hinder its profitability and
_ &wth just makes good business sense — regardless of size or stature.
Having a HR policy in the form of a handbook or as a pack that accompanies a job acceptance letter that is
to be signed and returned gives you something tangible to refer to shouid you need to.
1) Employ Smart
¥ Before you start pitching inio the talert ground that is drawing ever closer thanks to the rise in remote
working, surety should be taken of familiarity with the employment laws that are relevant to the size and
nature of business. Business will be governed by these rules that outlay d=tails of wages, working hours,
discrimination and employee classification; employment law will also guide through the questions that can
and cannot be asked during the interview phase. Setting clear job descriptions and establishing competency
models to have transparent guidance and support will enable you to effectively hire and manage staff once
they are in the business. If you have hired on face value without taking the time to assess how the team will
bond together, HR policies empower you fo manage staff out of the business — safe in the knowledge that
you are within the law.
2) Proper records
A the era of digital revolution, even HR. documents can be completed online and stored away in the cloud.
Its good practice to keep the following information on filz;
1. Basic personal or sensitive information,
2. Copies of CV’s, work history
3. Performance evaluations along with any sickness and holidzy taken can all be kept in a secure employee
profile.
It is required by law to keep a record of any workplaces accidents or injuries to comply with workplace
health and safety laws. Keeping staff records aids you when business profiling, as it allows you to match
your staff resources with-business requirements, as well as managing or assessing individual and team
performance and if necessary, defend the business against tribunal cases.
3) Employees Motivation and Moral
Keeping employees satisfied with high moral is undoubtedly one of the toughest HR issues that will be
faced. As your employees will be one of the most important resources, finding, keeping and looking after
them is supreme to the success of a business, because it is widely accepted that motivated employees are
invariably more productive. Learning individual personal values and motivation means that you can build
trusting relationships and retain great staff. Open and honsst communication is key to ensuring that your
team members are engaged, challenged and passionate about what they do as well as striving to aid them in

their quest for the ultimate work/life balance
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4) Employce Negative attitude:
Maintaining positive work environment in startup is essential. Giving them information about growth is
needed so (hat there will be less turnover in the organization. Negative attitude affect work culture and cost

of maintain employee will increase. So it is essential to spread positive word of progressive input of startup
among employee. .

Suggestions as Hr Strategies
1. Development of employees satisfaction:
The primary goal of Startup Company is to increase retention of existing staff. For this organization has to
design effective training and development programs for the employees. The orientation program must be
exccuted. To deve.op loyalty among staff level of moral and satisfaction should be increased by giving them
on the job training. Mentor program can be adopted at all levels of management. Employees must be
informed with vision mission of the organization. It is require keeping employees turnover rate low so that
Fecost on human resources can be saved. The monitory and non monitory benefits should be given for
increasing satisfaction level.
2. Compensation strategies :
One of the perquisite of working for a successful company are its fair and equitable compensation strategies
because it is the one thing that dictates the fixed cost that the company incurs yearly as well as the
satisfaction level of the work staff. When determining compensation levels for your company make sure to
look around and do some research on the latest compensation plans. It is also just as important to keep in
mind that cgnsistent compensation requirements must be established according to the pay grade to ensure all
employees are compensated fairly and equally.
3. Execution of Legal Employment Practices
It is essential to study employment rules regulation and laws before hiring and placing staff in the
organization. To reduce chances of violating and consequences of violation it is required that all legal
frameworks is executed and studied. A manual of Hr practices can be drafted for easy execution. Taking
legal advice can help.business in drafting.

q 4. Recruitment and placement of Right for Your Business

ﬁ

The main difference between passive and deliberate human resource management is planning and

forethought. While passive HRM will help you identify and solve the problems with employee training and

staffing right from the start, reactive HRM will be a much more cost-effective option for small businesses
and startups.

Here is how both these strategies work and how they are different from one another in a variety of aspects.

e When it comes to HR risk management, a deliberate strategy will enable you to anticipate issues in staffing
levels and employee training effectively while reactive HRM will propose a solution when a crisis
occurs.

o A passi\ié HRM strategy will offer top talent a whole bunch of benefits to attract them and make them stay.
On the bther hand, a deliberate strategy will only secure the best workers who happen to apply for a job
at the cdmpany rather than seeking the best of the best from the entire industry.

Conclusion :

Today 's'tarnjlzps are distinct by not only how they are imminent towards their business goals but also how

they resp(;nd in worse business scenarios. Its Human resource which not only matters in growing times of

startup bu} éiléo it defines the organization in terrible period. elegant the talent you got in an industry, tough
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iy tolgttract such talent fowards a start-up. Opponent in such a scenario are not only the big MNCs where
hy bur, jrospective talent can find a industrious job but also a possible vision for prospective hires to start their

iwn endeavor.
i Iﬁ is the sign of a maturing ecosystem that the economy has been able to ride the storm of emaciated funding,

e alleged burst of the startup bubble and emerge as the third-largest startup ecosystem in the world — with
;no signs of stopping it — right behind the US and China.

While the last 12 months have given a clearer, if slightly less-than~optumstlc picture than what emerged in
years before, there is no denying this fact: Indian startups have begun to claim their place at the top of the
kelobal tech food chain. With the emergence of new unicorns and rising foreign investor interest that are
tbullish on the economy, as a whole, 2016 was a mixed bag of century and zeras.

!The New Year -will bring to emerging businesses and courageous entrepreneurs, in terms of valuations and
Pvalue - as always providing a bridge between our audience, startups, investors, and experts.

After this entire study it can be easily interpreted that in emerging era of business, finding a compatible
E talent for a startup is not an option but a crucia’ and critical step for running its business successfully.
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Objectives:
To understand the crisis of gir]s during adolescence,

To analyse the role of society in formation of the self,

To analyse the impact of traditiop and modernity on the psyche of the female adolescents.
Adolescence,

developmental task of adolescence.

The biological, cognitive and social changes coupled with the major tasks to be
accomplished during this period made Erikson (1968) call adolescence a period of identity crisis.
The term crisis as used by him meant a turning point rather than a period of profound or
debilitating uncertainty. The adolescent crisis of €go vs. role confusion, when resolved enf.lbles
individuals to integrate all the images about oneself into a personal identity and consohd.ate
various roles one has to play. The identity formation enables adolescents to develop a world view
d a clear senge of self. The self-reflective process of building self identity helps adolescents to
form et concept, i.e. a set of attributes, abilities, attitudes and values that‘ an adolesce':nt
believes, defines his personality. The concept of identity is considered to fall mt(? two Ta.J:I:
omaing; The ideological domain consisting of choices regarding career and occupation, religi

isi i i i d sex roles. The
d Politics anq the interpersonal domain comprising family, relationships and se
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age in a society that is witnessing Increasing  gloh,
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undergoing dramatic changes. In the immensely diverse India Charact
religions, languages, customs and traditions, adolescents have to nego
the vestigial historical traditions and the contemporary modernizing

diffusion of social boundaries and the contradictory pulls of the eas

and the past, the English and the vernacular, present adolescents with a situatiop Where |

» Caste, clags, religio
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Family: Family as a social institution has 5 !
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development of an individual. The young apng4

> Peer group and v:
consequence of modernizing forces an anges
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g more stress

o ‘ and anxiety {o {he female adolescents, Identity crisis
\acrhutes the situation of the young girls living in 4 socio

. S and dynamics and role conflicts have
| situations that are giv

NTRINLE

A

music, the use of slang and having preferred ‘hangouts’, among the

upper middle and upper class urban youth is seen . The heterosexual interactions and dating as

also romantic involvements are seen. The increased affluence leadin

g to greater access to
resources and greater consumption

, increased availability of leisure time, mobility and
permissiveness of parents seem to account for this. The peers become an integral part of the

family gatherings and an increasing popularity of late night parties, emergence of pub culture,
eXistence of dating websites, facebook friends are an indication of the increasing involvement
with friends and peers.

Gender: Gender has been an important variable in the socialization of children in the
Pedominantly patriarchal society of India. Gender inequity stemming from pre-existing social
foms apq Perceptions continues to guide girls into becoming soctally acccptable women. In

Idizn Society, a woman is traditionally defined as a person through her relationships rather than
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collectivistic to the modern individualistic.

Mass Media: Media seems t0 be having the most pervasi
from all walks of life. The electronic medi:

ve impact on adolescents, T

media has penetrated and has affected people
gradually overpowering the traditional leisure time activities, such as theatre, drama, folk m
and story-telling. Female adolescents spend a significant amount of time viewing and interacti
with media in various forms. The exposure to media has a significant impact on all regardlesso
their age, sex, class and region. Media has encouraged consumerism and materialism amon
youth. The media appears to shape their beliefs, perceptions, ideas, behaviours and attitudes o
young adolescents. The media dictates choices in various spheres: how to dress, what music 0
Jisten, where to be seen, what opinions to hold and the language to be used. The media ime®
genera’fed are likely to predispose adolescents to conform to the stereotypes. Media has made i
e e e et e
to the real issues and generate ;ositive Opinio;1 Sta 0 e U.lsu'UIHental in sensitisiog (¢ o
environmental i . ) owards social issues, like child laboul; dowr?
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Conclusion
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WOMEN EMPOWERMENT THROUGH EDUCATIONAL INITIATIVES OF
GOVERNMENT OF MAHARASHTRA

~ Ms. Geetanjali B. Chiplunkar
Sheth N.K.T.T College of Commerce & Sheth J.T.T College of Arts, Thane (w)

Abstract:
As per Census 2011, the female population is 586.47 million i.e. 48.5% which constitules almost half of the population of India.

Women play a significant role in the social & economic development of a country. But they were denied equal opportunities in
different paris of the world. Therefore empowerment has become very crucial factor in women development. Empowerment Is
the process of enabling individual to think, to take action and control work in an autonomous way. Education is the
prerequisile condition for the women empowerment. It enables them to responds to the challenges & to change their position in

the society with the reduction in inequalities. Many state governmenis have introduced different educational policies for the

empowerment of the women.

This paper focuses on the study of the significance of women empowerment in a society and the various education policies
introduced by government of Maharashira for women empowerment.

Keywords: Women empowerment, Education, Government policies.

Introduction:

Female population constitutes almost half of the population of India. Female population is significant in social,
political and economic development of a nation. Indian Constitution in its fundamental rights has provisions for
equality, social justice and protection of women. But in reality it is not yet fulfilled. Still in our country women
discriminated and exploited at various levels. Women were denied equal opportunities in different fields. Therefore
the concept of women empowerment plays vital role in the development projects & programmes of Indian
government. The concept of women empowerment was introduced at the international women conference at
NAROIBI in 1985. Empowerment is a process of awareness and capacity building which leads to greater
participation, greater decision making, power and control and transformative action. Empowerment helps women to
develop their self-esteem, confidence, skills etc. Women empowerment can reduce poverty, domestic violence,
unemployment, income inequality etc. One of the important objectives of Ninth five year plan (1997-2002) of India
was “Empowering Women” for social change and development. There are various quantitative and qualitative
indicators of women empowerment. Some of the quantitative indicators are increase in age of marriage, reduction in
fertility rate, improvement in literacy level, becoming member of a political party or local self-government etc. and
qualitative indicators such as self confidence, awareness about health & nutrition, changing responsibilities,
decrease in domestic violence, self identity, decision making power etc. From all these indicators education is the
strongest measure to empower the women. Education is the prerequisite condition for the women empowerment. It

enables women to responds to the challenges & to change their position in the society with the reduction in

inequalities.
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Objective of the study:
1. To understand the concept of women empowerment.

2. To study the role of education in empowering women.

3. To study & analyze the different education policies of government of Maharashtra for women empowerment.
Research Methodology:-

The study is mainly based upon the collection of secondary data. The secondary data was collected from Varioﬁ

sources like magazines, journals, research articles, books, government reports and publications, census of Ind'! Sour¢

2011. The ¢

Importance of Women Education in India g fer

Pandit Jawaharlal Neharuji quote, “If you educate a man you educate an individual, however, if you educate 3 our €

woman you educate a whole family. Women empowered means mother India empowered”. Women education i‘, Tab
India plays a very significant role in the overall development of t he economy. It not only helps in the deveIopmcn
human resources but it improves quality of life inside as well as outside of the family. Education is the ef'fectiv"r

measure for many problems. i

According to Mahatma Phuleji, "Education is one which demonstrates the difference between what is good and 4
what is evil". Education is the base for number of revolutions taken place in our nation. Education is regarded as a !

important milestone of women empowerment because it enables them to face the challenges, to confront theif Sou

traditional role and change their life. Education of women is the most powerful tool of change their position in thg The

society. ) 1 Mal

In India, female literacy rate is increasing but still there is a gap between male & female literacy rate. It is shown ilf Inl

the following table- big

Table 1. Literacy rate in India (In %) SR

Year Total Literacy | Males Females 3

Rate gir

1901 53 9.8 0.7 i

1951 16.7 24.9 73 a

1991 52.1 63.9 392 b |

2001 6538 76.0 53.67 3

2011 74.04 82.14 65.46 mc\

Source- Census of India, 2011 1

According to the table-1, before the independence the literacy rate of women was very poor as compared to men. :

After the independence literacy rate have shown substantial increase in general. Even there is an increase in female h'%

literacy rate in India; it is still lagging behind male literacy rate. This gap is observed in both rural and urban areas. b;

It is shown in following table-
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Table 2. Literacy rates of Males & Females for Urban & Rural India (%)

Year Rural Urban

Male Female Male Female
1991 56.96 30.17 81.09 64.05
2001 70.69 46.12 86.27 72.86
2011 78.57 58.75 89.67 9.91

Source- Census of India, 2011

The above table also shows the differences in male & female literacy rate. Male literacy rate is higher as compared
to female in both urban & rural area. In case of females, the literacy rate is higher in urban area than in rural area in
our country.

Table-3 Female Literacy rate in Maharashtra (%)

Year Female Literacy
1991 67.51

2001 67.03

2011 78.5

Source- Census of India, 2011

The above table shows that there is a steady increase in female literacy rate in Maharashtra. However in
Maharashtra also the female literacy rate is low as compared to male literacy rate.

In India, female has suffered from many obstacles in case of education. First of all Gender discrimination is the
biggest reason. Women were considering only house wife and better to be live in the house. In Indian families
especially rural areas, girl children play the role of second mother by shouldering the responsibilities of household
work such as looking after the sibling, fetching water, collecting wood, cleaning and cooking etc. and discourage
girl child to go school. Dowry system and other social practices act as main causes of the neglect of the girl child
and discrimination against girl child. In many families especially poor and down-trodden think that if their
daughters are educated more, they have to accumulate more assets and properties to provide as dowry. The
incidence and prevalence of dropouts among girls especially in rural, tribal and slums areas seem to be quite high.
In India, the school environment for girls is not really interesting and encouraging. The methods of teaching are
mostly outdated, rigid and uninteresting. There are many schools with poor basic facilities such as drinking water,
latrine and toilet facilities, no good infrastructure and no experienced teachers especially female teachers preferable
for any parents for safety of their girl children.

Need of Women Education in Women Empowerment:-

India is a fast developing country. The goal of complete advancement is not possible until each and every Indian

becomes not only highly educated but also highly skilled. This task can only be accomplished with the women’s
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education and contributions. So, empowering women with education is the best investment a nation can makg
Education is milestone of women empowerment because it enables them to responds to the challenges, to confrop
their traditional role and change their life. Education empowers women in different ways. With education womey
can know their rights. Education can helps to understand democracy which can helps women to participate
political system. Education can provide equal job opportunities to females. Education can teach about
sustainable development. Education provides positive way of thinking to the women which can avoid early
marriages, decrease in fertility rates etc.
In India government has introduced various schemes and policies to empower the women through educatioﬂ
Likewise government of Maharashtra has also taken the initiative to empower the women. For this purpos'
government of Maharashtra introduced various schemes related with women education. Some of them explained ]
follows- 1
Major Initiatives of Government of Maharashtra for Women Empowerment through Education:- 1
Free education to girl-students up to 12th std (1994-95):- Most of the parents are unable to give education to girl
child due to financially bad condition. As a result, the girls are deprived from education and are not able to achieve
desirable status in family, social, educational, financial and in political field. It also affects girls’ education in next
generation and as such social change from female angle is not achieved. Therefore, Maharashtra Government, by
considering state’s social and educational tradition and also to give real awakenings to thoughts of Late Mrs. Indi A
Gandhi, started the scheme of giving “Free Education for Girls from standard first to twelve from Ist June, 1983,
The scheme is implemented without any income obligation. The scheme is applicable to Primary, Secondary and
Higher Secondary Schools/Junior Colleges of State Government, Zilla Parishad, Municipal Corporation, Nagar
Palika. Also, girls in Private recognised Aided Schools and Non-aided Institutes (which are charging Governmen “
determined Education fees) which runs Primary, Secondary and Higher Secondary Schools/Junior Colleges arel
eligible for benefit under the scheme. |
Kasturba Gandhi Balika Vidyalaya Yojana:-This scheme was introduced in .fuly 2004. It is launched by th'ef
Government of Maharashtra for sefting up residential schools at upper primary level for girls belonging -
predominantly to the SC, ST, OBC and minority communities. This scheme aims to achieve the following goals. _‘
To ensure access to the disadvantaged girls '
To provide quality of education to all girls

To make school environment girl child friendly i

Lek Soniyachi for Maharashtra state girls:- This scheme was introduced in the year 2012.1t is especially for gils
from below poverty line(BPL) families belonging to SC and ST category. Under this scheme, government of
Maharashtra deposits an amount of Rs 21,200 in the name of each girl a child belonging to BPL family with the
insurance company. When the girl attains age of 18, the amount of Rs one lakh will be paid to her. The beneficiar: ;

girl will get Rs 200 as monthly scholarship from 8th-12th standard. s

!
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Sukanya for Maharashtra state girls financial assistance for higher education:-Under this scheme, the financial
assistance is provided for the higher education of girls from economically and socially backward families. This
scheme is for the girl who born after January 2014. Under this scheme, the Government of Maharashtra deposits an
amount of Rs 21,200 in the name of the girl child, in a bank. When the girl completes her 18 years of age, the
maturity amount of Rs 1 lakh is given to the girl. This amount can be used only for the purpose of education.

Beti Bacho Beti Padhao Scheme:-Beti Bacho Beti Padhao Scheme was launched by Indian Prime Minister
Narendra Modi on January 2015.1t is a key scheme that aims to address the dipping child sex ratio and empower the
girl child in the country.The scheme aims to ensure protection of the girl child, their education.It also focuses on
improving the nutrition status of girl child and promote a protective environment for them.
Bhagyashree Scheme:- Maharashtra Government has launched 'Bhagyashree Scheme' for girl child from Below
Poverty Line (BPL) families, on March 8, 2015. ‘Bhagyashree Scheme' has replaced the state government's
previous 'Sukanya Scheme'.The scheme was launched by Devendra Fadnavis, Chief Minister of Maharashtra, along
with actress Bhagyashree, who is the brand ambassador of the scheme. As per the scheme, Maharashtra Government
was supposed to deposit an amount of 21,200 rupees in the bank for a girl child born in BPL family. It also aimed to
provide one lakh rupees on maturity after the girl completes 18 years of age.Furthermore , the state government
seeks to link the 'Bhagyashree Scheme' with 'Beti Bacho Beti Padhao Scheme' of Union Government.

Give it Up Girls Concession: - The Maharashtra government is likely to introduce a policy for girl students who do
not want concession in their college fees from the government. The proposed policy titled 'Give It Up Girls
Concession' will be run on the lines of the union government's policy 'Give It Up' aimed at giving up the LPG
subsidy.

Majhi Kanya Bhagyashree Scheme:- On 8" March 2015, Women and Child Development Department has
announced first of its kind scheme “Majhi Kanya Bhagyashree”. Under this initiative, Government shall provide

financial incentives for families to retain a single girl child, educate her, prevent child marriage and provide skill

development.

Conclusion:-

This study reveals that there a direct relationship between education and woman empowerment. In order to promote
women's empowerment, it is necessary to create an environment that will allow women to participate in educational
programs and share the benefits. The educational and other policies for women empowerment should be
implemented in reality for empowering women in the world. Maharashtra government has taken different initiatives
through educational policies for women empowerment. If these policies are effectively implemented then it can
eradicate the evils like poverty, unemployment, income & gender inequality, superstitions, child marriages, female
feticide etc. With the existing policies government of Maharashtra as well as the other state governments have a

scope for introduction of more policies related with female education.
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4. Employability Skills in Higher Education:
Promoting Online Courses for Global Reach

Dr. Himanshi D. Mansukhani
\-~A(. Professor, Dept. of Accountancy Sheth NKTT College of Commerce and J T T College of
Arts, Thane, (W) Maharashtra

\bstract

Employability is an emerged concept in unemployment and labour markets. Part of the
I"vblem of youth employability is the relevance of acquired knowledge, skills and educationai and
naning qualifications to current labour market opportunities. This paper focuses the concept of
momoting online courses for working careers and skills needed to become a globally recognized
+mployee. An approach of accreditation towards higher education is explained and highlighted the
inportance of accreditation in Indian institutions. The development skills available in India which
-« needed to enhance the employability in global market are projected.

Keywords: Working careers, employers, perception, accreditation and global market.

Introduction

Higher education is very important for a developing country like India and it is
cncouraging to increasing human development. Higher education in India has experienced
phenomenal expansion since independence. India has produced scientists, engineers, technologists.
doctors, teachers and manager's who are in great demand all over the world. Now it is one of the
lop ten countries in our industrial and technological capacity, because of the significant
contribution of manpower and tools provided by higher education, especially, technical education
India has already entered into the era of knowledge explosion. It has proved its tremendous
potential by its performance in nuclear and space domains. Higher Education provides
opportunities to the people to reflect on the critical social, cultural, moral, economic and spiritual
issues facing humanity. Higher education provides specialized knowledge and skilled persons for
national development. In next few decades, India will have world’s largest sét of young people.
While the correlation between people and higher education is not up to the mark.

Education is an essential 100l for achieving sustainability. Education creates human capital

which is the core of economic progress and assumes that the externalities generated by human
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A STUDY OF FACTORS INFLUENCING ONLINE CONSUMER'S BEHAVIOR

Priyadarshan Uttamrao Patil' and Yogeshwari P. Patil®
Assistant Professor’, Maratha Mandir’s Babasaheb Gawde Institute of Management Studies, Mumbai
Assistant Professor %, Sheth NKTT College of Commerce & Sheth JTT College of Arts, Thane

ABSTRACT

This paper concentrates on the central issues of e-advertising about to pulling in and succeeding upon the
buyer in the focused and hyper competitive Internet marketplace. It also examines the factors influencing the
online buyer's conduct and looks at how e-advertisers can impact the result of the virtual association and
purchasing process by concentrating and showcasing activities on components molding the client's virtual
experience, the Web involvement. Recognizing the Web encounter segments and understanding their role as
contributions to the online customer decision making process are the initial phase in creating and conveying an
appealing on the web nearness liable to have the most extreme effect on Internet users. Snap and-mortar firms
conveying superior Web experience impact their physical customers' observations and dispositions, driving
extra activity to conventional dealer outlets. Gives a commitment to the hypothetical level headed discussion
around the components impacting the online shopper’s conduct and blueprints some recognizable similitude’s
and contrasts between the conventional and virtual customers.

Keywords: Internet marketing, World wide web, Online operation, Consumer behavior.

INTRODUCTION

Online shopping is a form of electronic commerce which allows consumers to directly buy goods or services
from a seller over the internet using a web browser. The internet is being developed rapidly since last two
decades, and with relevant digital economy that is driven by information technology also being developed
worldwide. Some new technology also have been developed and used for web developing, those lead to firms
can promote and enhance images of product and services through web site. Therefore, detailed product
information and improved service attracts more people changed their consumer behavior from the traditional
mode to more rely on the internet shopping.

Understanding behavior of consumers is a key to the success of business organizations. Marketing personnel are
constantly analyzing the patterns of buying behavior and purchase decisions to predict the future trends.
Consumer behavior can be explained as the analysis of how, when, what and why people buy. consumer
behavior is defined as “Consumer behavior is the study of the processes involved when an individual selects,
purchases, uses or disposes of products, services, ideas, or experiences to satisfy needs and desires”.

OBJECTIVES
1. To find out the various online shopping factors influence the customer behavior.

2. To study the influence of various demographic factors of the respondents on customer buying behavior
dimensions.

HYPOTHESIS OF THE STUDY
H1: There is no significance difference in the customer behavior of the students with regards to the various
online shopping factors of customer behavior.

SCOPE OF THE RESEARCH

This study focused on online purchasing intentions. The target respondents were college students. Since these
respondents are recorded as the majority of internet users in colleges, the study was conducted in Thane.
Students were requested to answer all questions regarding their purchasing intentions toward online shopping.

LITERARTURE REVIEW

Efthymios Constantinides, (2004) addresses one of the major issues of e-marketing: how to draw in and
prevail upon the shopper in the exceptionally aggressive Internet commercial center. Examinations the elements
influencing the online purchaser's conduct and analyzes how e-marketers can impact the result of the virtual
collaboration and purchasing process by concentrating their advertising endeavors on components forming the
client's virtual experience, the Web understanding. Distinguishing the Web encounter parts and understanding
their part as contributions to the online client's decision-making procedure are the initial phase in creating and
conveying an alluring on the web nearness liable to have the most extreme effect on Internet clients.
Click-and-mortar firms conveying unrivaled Web encounter impact their physical customers' recognitions and
demeanors, driving extra activity to customary deals outlets. Gives a commitment to the hypothetical verbal
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confrontation around the components impacting the online purchaser's conduct and diagrams some perceptible
likenesses and contrasts between the customary and virtual buyers.

Nowadays, Electronic Commerce, an online business, has been implemented in several countries (Chang et al,
2004). It is a new emerging business channel through the Internet that is helping businesspersons, corporate
managements, and marketing persons to expand their market share, generate more revenue, and increase
product distribution channels to wider areas.

Jayawardhena et al (2003) in their study found that convenience is the second reason on why people buy goods
and services online. The findings of Khalifa and Limayem's (2003) study also pointed out that the convenience
variable does not significantly affect the shoppers' intentions toward shopping online. Smith and Rupp (2003)
have argued that the transactions in online shops are very convenient to shoppers but not for some goods such
as clothing that shoppers need to touch and try on before buying.

Ranganathan and Ganapathy (2002); Yang and Lester (2004) signify that convenience is the factor significantly
influencing shoppers to shop online. Internet shoppers prefer to have delivery services from the shop after they
have bought products rather than carry them home by themselves; this is another advantage of online shop
which offers a convenience provision from sellers to shopper Khare and Rakesh (2011), in their study
conducted in India on “Antecedents of Online Shopping Behavior in India: An Examination,” found that Indian
students’ intention to purchase online is influenced by utilitarian value, attitude toward online shopping,
availability of information, and hedonic values UshaVaidehi (2014), it was revealed that male students are more
interested in purchasing goods online when compared to female students. This study exhibits that the Factors
such as shopping online saves time, availability of the product for less price, promotions that E- Retailers are
providing, ease in payment are the motivating drives to encourage students to shop more online. However both
male & female respondents preferred to purchase goods online and they were more interested to buy apparels,
electronic goods and books through online.

METHODOLOGY OF STUDY

To meet the said objectives, the study used quantitative researches. Data was collected from primary sources.
The study was conducted in Thane city with 50 students of colleges. A questionnaire method was used to know
the factor affecting online shopping decision of consumer. The questionnaires were given to 50 students. The
instruments of this study involved two parts: the first section of the instrument consisted of forced-choice
questions about demographic characteristics: gender, age, occupation, educational qualification and monthly
income level. The second section variables chosen for this study in order to measure the influence of customer
buying behavior dimensions contains 15 factors are evaluated on a five-point Likert scale ranging from 1 to 5,
using the anchors “5=strongly agree,4=agree,3=Neutral,2=Disagree ,1= Strongly disagree”.

DATA ANALYSIS

To complete the analysis of the collected data, descriptive statistics , including means, standard deviations were
implemented one-way analysis of variance (ANOVA) were used to determine whether various online shopping
factors influence the customer behavior.

Table-1: Demographic characteristics of the respondents

n=50
Sr. No. Characteristics Category Frequency/percentage
1 Gender Male 30

Female 20

2 Age 20-25 years 26
25-30 years 24

3 Occupation Student 28
Part time job 22

4 Educational Qualification Graduate 27
Post Graduate 23

5 Rs 20,000- Rs 25,000 10
Family Monthly Income | Rs 25,000- Rs 30,000 10

Rs 30,000- Rs 35,000 17

Rs 35,000- Rs 40,000 13
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Table-2: Frequency distribution of the students about factors affecting online shopping

n=50
Sr. No. Factors Strongly | Agree | Neutral | Disagree | Strongly
Agree Disagree
1 Transaction security and multiple payment 22 13 3 2 0
options
2 Price is my primary concern for shopping 24 20 4 2 0
online.
3 Personal privacy and security 17 20 10 2 1
4 Time saving is my main reason for 13 22 11 4 0
shopping online.
5 The speed of access 19 21 9 1 0
6 After — sales service 12 23 6 6 3
7 Warranty or guarantee on the product 18 12 15 3 2
8 All time shopping accessibility 25 17 5 3 0
9 Shorter delivery period 9 11 22 2 6
10 Ease of product price and quality 16 24 7 3 0
Comparison
11 Variety of globally available product 21 15 3 1 0
12 Customer’s review and product rating 15 25 3 6 1
availability
13 Appearance of the website 14 21 8 5 2
14 Website provide sufficient product 12 26 9 3 0
information and explanation
15 My colleagues influence me to go 11 21 7 7 4
shopping online.

RESULT OF DATA ANALYSIS

The table 3 provides some very useful descriptive statistics the mean, standard deviation for the dependent
variables for all the groups and when all groups are combined (Total). The F ration value is 60.09731and the P
value is 0.00001 which is below 0.05 and therefore there is the significance difference in the customer behavior
of the students with regards to the various online shopping factors of customer behavior.

Table-3
Summary of data
Strongly Agree | Agree | Neutral | Disagree | Strongly Disagree | Total
N 15 15 15 15 15 75
X 248 291 122 50 19 730
Mean 16.5333 19.4 8.1333 3.3333 1.2667 9.7333
e 4436 5961 | 1358 216 71 12042
Std. Dev. 4.897 47479 | 5.1111 1.8772 1.831 8.1677
Result Details
Source SS df MS
Between Treatment 3823.3333 4 955.8333
Within Treatment 1113.3333 70 15.9048
Total 4936.6667 74 F=60.09731

LIMITATIONS AND FUTURE SCOPE

It is often suggested that the scope of the findings of qualitative investigations is restricted In our research, the
students who participated in the depth interviews were from one educational campus in Thane. When interviews
are conducted with a small number of individuals in a certain locality, they argue that it is impossible to know
how the findings can be generalized to other settings Also, the people who are interviewed in qualitative
research are not meant to be representative of a population and it may more or less impossible to enumerate the
population in any precise manner Hence with this limitation, we suggest future researchers must replicate this
study in different educational campuses in Mumbai as well as other cities in India. Qualitative research is
unstructured, exploratory in nature, based on small samples and given these characteristics of the research
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process, the findings of the exploratory research should be regarded as tentative or as input to further research
Typically, such research is followed by further exploratory or conclusive research Thus, the findings of our
study can be used by the researchers as a foundation in the application of further exploratory or conclusive
research, in the area of online buying behavior

FINDINGS
Significant differences existed among the customer behavior and the various online shopping factors of the
respondents.

CONCLUSION

In this study, an attempt was made to explore the factors influencing the online buying behavior of the college
students, in Thane. The main influencing factors for online shopping were identified as availability, low price,
promotions, comparison, convenience, customer service, perceived ease of use, time consciousness and variety
seeking.
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